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ABSTRACT

The objective of the study was to study of mass media on soccer betting.
The population of the study was bet football and residents in Amphoe Mueang.
Chiang Mai. The sample numbers of 40 persons. Questionnaire were used to collect
data, analyzed by using the descriptive statistics and conclude the interview target
group.

The results of this study that the majority of the respondents was male,
single status, aged 21-30, with bechalor degree or eqivalent and had average income
lower than 10,000 baht. They mostly have television media but the majority of the
respondents have no cable tv and satellite tv.

The majority of the respondents, have a major reason that the respondents
likes to betting football games because it is an easy way to earn money. In presenting
football games, mass media of a television takes an interest in first place. The
majority of the respondents read sports newspaper regularly in order to get the
sports information. Television and Newspapers are mass media that influence in
betting football. The data which the respondents receive from mass media is
reliable because it is analyzed by the columnists and commentators. The mass
media from the television influence in beiting football, especially free live
broadcasting on television. The majority of the respondents give the answers
that the government should open casino legally in Thailand. Parents should look
after, control and take care the descendant. Finally, government should issue a law
to control media that influential to betting football games.



