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The objectives of this research are 1. to study the formats and methods of advertorials in women’s
magazines. 2.to study how readers differentiate ordinary articles from advertorials. 3.to study the factors to help
readers in knowing the tricks of the advertorials. 4.to study the obstacle of the readers in knowing the
advertorials’ tricks. 5.to study how readers think about morality and the benefit of the advertorials after reading.

The research is divided in two parts. Firstly, the analyses of the contents in the following women's
magazines - Cleo, Cosmopolitan, Elle, Cheeze and Sud Sapda, 36 issues during 6 months. Secondly, the

interview of sample readers, aged 14-25, totally 15 samples.

The research results are:

1. Itis found that Cosmetics are the products most used in advertorials. The articles are written like
general reports giving information with positive titles, while the advertisement and picture of the
product, showing its brand, is put aside on the same page. Usually, there is no reference or indication
of the advertising area, but the picture mostly showing beautiful persons with the product.

2. The factors that help the readers to know the advertorials’ tricks are the persuading and convincing
words introducing the products while the style and colors of the articles go together with the products
and the presenter.

3. The obstacle of the readers in knowing the advertorials’ tricks is that the writer writes the content in
general, giving information in descriptive style without mentioning any particular brand.

4. The majority of the sample readers do not think that writing advertorials is wrong or improper
because it is good to gain some knowledge from the content. But most readers do not use such
knowledge in daily life. However, it is noticeable that the readers rather not dare use the products

concerning face and skin care than other products.





