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The purpose of this study is to find stereotype and interracial attitude in communication of Thai
traders towards foreign customers and its effect on communication, including study factors influencing
such stereotype and interracial attitude. This study was conducted by survey questionnaires to 150

Thai traders, in-depth interviews with 15 Thai traders and by non-participatory observation.

The results of the study show that

1) Thai traders have both positive and negative stereotype and interracial attitude towards
foreign customers with a tendency of having positive stereotype and interracial attitude towards
westemers and Japanese , and having negative stereotype and interracial attitude towards Asian except
Japanese. Thai traders perceive “a customer’ s race” by their physical appearance, by their accent, by
direct inquiry , and by their dressing respectively.

2) Thai traders have a somewhat level of stereotype and interracial attitude towards some races,
but at not so severe level. Their stereotype and interracial attitude is reflected through their use of
language, such as a nickname and pronoun given to their customers, etc and through the ways they
give service to each perceived racial group, such as the way they mark up the prices, etc.

3) The direct experience of Thai traders is the most important factor which influences their
stereotype and interracial attitude towards foreign customers, and other factors are acquaintances’ word
of mouth, and media exposure respectively.

Besides, it is found that Thai traders who speak English or other foreign languages to their

customers have a tendency to develop more positive stereotype and interracial attitude than those who

do not use or refuse to leam any foreign language.





