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The objectives of this study are to analyze the factors determining consumer
behavior in mobile phene in greater Bangkok area including an order of importance that
cause influence for determining demand. This study is separated into two parts. The
first part is the descriptive analysis for explanations for nature of development for
mobile phone and wireless communication business in Thailand. While the second part
is econometric analysis, which measures the factors determining consumer behavior in

mobile phone value add service (VAS) by using Logit Model.

The analysis finds that, during 2004-2006, men are using value add service
more than women. The age between 21-30 years old trend to used VAS more than
other generation. The study finds that who have higher education trend to using VAS
frequently. Value judgment and fashion cause the most using VAS. The study finds if
government using VAS for discounting consumer tax will increase VAS consumer. For
econometrics finds sex, income, user occupation in field of business and student have
influence statistic significantly in consumer behavior in mobile phone in greater

Bangkok area.





