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This research has had objective for studying relation between proportion factor, marketing
positioning, time period in management of organization with using enterprise resource planning system of
organization and relation between using enterprise resource planning system of organization and
management evaluation of financial organization and being without financial organization. Variable studying
has featured proportion of organization, marketing positioning, time period in management, application
enterprise resource planning system or ERP, time period in using enterprise resource planning system or
ERP, financial management evaluation and being without financial management evaluation. This study has
gathered data from surveying by using questionnaire. Population in research has been the company as
manufacture industry and they have registered in stock exchange of Thailand 328 companies. It has
gathered questionnaire having complete data 176 companies. It has had analysis with descriptive statistics
and deducible statistics for using in research result description and relation test between variable and for

testing hypothesis in research.

Research result found that marketing positioning and time period in management of organization
have not been statistic significant determination to using enterprise resource planning system of organization
or ERP. For using resource plan system of organization or ERP have had relation with financial management
evaluation of organization 4 parts. That has been asset turnover (ATO), retun on assets (ROA), return on
investment (ROI) and return on sales (ROS). For Studying in relation between proportion factor, marketing
positionting, time period in management of organization and time period in using enterprise resource
planning system of organization or ERP and using enterprise resource planning system with financial
management evaluation of organization and being without financial management evaluation of organization
found that proportion of organization and time period in management of organization have had positive

relation and marketing positioning of organization has had negative relation,





