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The study entitled, Alternative Tourism Promotion Policies and Spa Business in
Mueang Chiang Mai District and Vicinity, aimed to (1) review and analyze tourism
promotion policies involving in micro and macro spa business, (2) analyze the linkage
between alternative tourism promotion policies and spa business in Chiang Mai
Province, and (3) find out the strategies based upon the 7Ps of service marketing mix
factors and 3As of tourism elements to enhance the operation of spa business.
Research data were compiled from 3 sample groups including entrepreneurs, tourists
who took spa services, and other related people. Total amount of respondents from the
mentioned groups were 185 people. All collected data were then analyzed by
descriptive statistic composed of frequency, and percentage, as well as the content
analysis. .

According to the study, it could be summarized that spa business in Mueang
Chiang Mai District and vicinity, developed from Thai massage or traditional massage
businesses, had been highly expanded 5 years ago. Those expanded spa business
was found in both spa service type of business and joi’nt venture or affiliated business of
some hotels. It was found out that the alternative tourism promotion policies and the
expansion of spa business were connected in both direct and indirect ways, as being
seen through the facilities offered for spa business operation, the support done for
publicizing, and the trainings which helped gaining knowiedge and understanding of
spa entrepreneurs, for exampte. In summary, it was mentioned that the 7Ps of service
marketing mix factors and the 3As of tourism elements were the key factors that the
entrepreneurs must pay attention to, so that their business could be operated smoothly.

It was also found out that the alternative tourism promotion policies both in
national and provincial levels helped carrying forward to the expansion of spa business.
It was specified that the spa-for-health tourism policy was the major element which drew
quite a lot of attention from both Thai and foreign tourists to take spa services.
Furthermore, it was indicated that the significant factors which welcomed customers to
take spa services the most were the safety of customers as the first given priority, the
personalities and skills of service providers, and the integration of Thai indigenous

knowledge with spa services.





