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This study aimed at studying the traditional pottery business in terms of the marketing
factors and the household data of the entrepreneurs in Tambon Han Kaeo, Amphoe Hang Dong,
Changwat Chiang Mai by using a questionnaire as a tool to collect information from 55 samples.
After that the data was analyzed by statistical description.

The study results showed that most of the informants were female with an age of 60
years old and up whose education was at a primary education level. Most of them were married
and took up pottery making as their main occupation with an average income of Bt.3,001 — 5,000
per month.

Most of the entrepreneurs learned the profession handed down from their ancestors and
felt that this profession required only a small amount of investment without having to migrate to
find a job outside their community. Moreover, pottery making was considered a type of folk
wisdom and part of their identity. The production process required just natural materials and
needed no modern technology. Materials consisted of clay, sand, water, red dirt, wood and straw
for fuel and some ashes from previous firings. The clay was molded on a rotating pottery wheel
and allowed to dry in the sun before firing. Marketing and distribution was done mainly through
the merchants who came to buy the pottery at their places. The price was determined by the
merchants and the entrepreneurs did not have to find a market themselves. The income from the

pottery products was merely sufficient to sustain their lives.





