nsAnm Fa  "nisfufresinAnmssauiBoyoyss ludamdnuyusiisans |4

£ =

gueaduingmemaiucheglulawonmatnsiend  dunsfnendanBunadaeiingUlszad

(1) eAnmienisiufasninAnmszduRyoyssenisldiudaduingniananudaly

Anlaennningyicg (2) WaAnsanuAsuiwesinAnsssiuButyumssanisdemaiatly

o e aj o
L 2 4

Fagmaweucludelamnntngiml  Ganguieteililunsinmeiidl fa dhAnmszs
WFryunsisanuou 343 Au padlailFlumsAnsidueieil Ae uwuseunu (Questionnaire)
fuau 1 10 deyaRliRwezidispeufiomed TneldllunsudFagldmiunisisume
ALHEREIH

HaNISANE Wud1 nqusRetgaulng i TaruniinssenuAaLiuLed
b wazdefdalfannlamonmainsimiesih i h@ialssdniufe Amatesinaue
ud sesannde Audfidinauedufuusi e doumasesiiinaueduiidege
prnaularesdn Ae Hunauedudunanda u@nmn‘ﬂm?ﬁéurﬁﬂu’fwwmﬁmaimﬁﬁﬂ
emsgalagruanniususuii fo nslidieueduiiiugvdanuaaseinislidy
fman audu uazfiauedudiiududsllnwundeans 11 N NENFAI2EN

a

doulngjfutenisifiudgaiuingniamawdldulamunmidnsimian afevimauas

o

- o o ya [ ¥ oo & G o
Fasrrvanuaradlamnn usznsfufinaafiuaouniwsesdudaliduingmiamalulamoun
dl e 4 1 [~ L %4 v o 3| [ 74
Tayunevraassuannadunisariaunansesgugludennuuuneidulugas
neasdudguiludngniana  fedudlunisaFraninnatuazsiniaue A regud

<l ;g = 4‘ ¢ o Y
INENATULAEIR mfmﬁadwammﬁugmmﬂu’Luﬁmu

v o

nasnguigelaenialuiuidn  Anaslddudgalidludngnianeucdag lulamon

U <

=

ell "o ¥ 3 = v & [ 3 A d' a e
gouzundonlifininslidudgaiduingmana enadlesnainanudelunenasisy
dl ar ] o 13 a [ udld dl 13 v
Lﬂﬂ')ﬂUP}ﬂAﬂ’Wﬂﬂ‘ﬂﬂdQﬂQ&I\‘ﬂu‘i_l"/]'l_l’mﬂ”l?LﬂuLLﬁJﬂﬂLLﬂZUﬂU’WM'&u‘ﬂOﬂ')’]Nﬁl’ﬂQﬂ’)T‘llﬂ\‘lQ‘ﬁ'm

a v

Taemdjesipanenauainianesssioediisaesnn fasinmglin nmensslianads

o

2R e e ' | @ 2 a v [ ' =l k73 as
rAaANT Tuinasmuuunedn Wumembidugsieaiunguithwnauarinissdewiuan
mezuluiuazusnting uassiaguasaedlilanuadtnumasasgimisueulamon

3/ o d; =l v PN o A

danuauurluanniiunisAneussdagnsunatu  Ariinisdgniaieandniin
Wituaugu Wilandrilndenisfeansunaruunhiieriniand weuwsizaspnuanania
srwinawaludesing o uasiiauenmwalzeadunimnanuiuadlundimainuanalan

) A L4 1l a
13J1JﬂLU@Uﬂ’]WWQuLLﬂthN‘ﬂﬁ[ﬂ’V\’NLWﬂ



132038

This is the quantitative research for studying the bachelor degree students’
perception in Pathumthanee province towards women as sex object in the television
advertising. The objectives of this research are as followings :

1) To study about the bachelor degree students’ perception towards women
as sex object in the television advertising

2) To study about the bachelor degree students’ opinion towards women as
sex object in the television advertising

343 bachelor degree students were used to be the sampling groups in this
research. The research was done through the questionnaires and all gathered
information were calculated by the social science research program of computer.

From the result; we found that most of the sampling groups agreed with the
concept that said the television advertising has affected spectators’ opinion and they
applied the presenters' speeches who offered those advertisement to use in their daily
lives. They used those offered products as well. The female sex has attracted the
spectators’ attention especially the female’s funny characteristic and the women image
in the television advertising must be the only type of the beautiful, white and slender
shape. Most of the sampling groups received the information of the television
advertising from their manners and all of the stories. The women aspects regarded the
reflection of women image in our current society as the second status under the man
situation. The creation and presentation of women image in only one side which affected
the people’s perception in the society.

In general, most of the women accepted that they were used to show their sex
appeal in the television advertising while someone didn't know that the belief that
women only responded the man's need and they would be the good mother. Therefore,
all women must try to control their real and perfect shape and image. The female groups
became the target groups and it caused too hard tasks for them to perform because
they must handle outside job to earn their families. Generally, women didn't realize
these fact and receive in these cases.

The recommendation was that the educational institute should create self
conscious to the new generation with no bias towards mass media communication and
to spread the unity of various media among sex . Besides, they should present the real

women' image in various aspects without any bias.





