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In the globalized era, being media literate is very important. However, media literacy
movement in Thailend is still not fully developed. Therefore, this study focused on Thai people’s
perception of the importance of media literacy and media literacy skills. It also examined whether age,
educational level, social role, family role and media experience affect the perception of the importance
of media literacy and its skills. Survey research and in-depth interview were conducted with Thai
teachers, professors, students, people who have children and have no children, social activists and policy

makers as the population of the study.

This research shows that Thai people rate the importance of the media problems highly.
However, they think that controlling and punishing ncdia producers and consumers are the most
appropriate ways to solve the problem as compared to training the consumer to be media literate. When
analyzing the factors affecting the perception, the data indicated that social activists and policy makers
are the group that is most aware of the importance of media literacy. Regarding media literacy skills, all
of the skills, especially the evaluation and analytical skills, are considered importance. Communicative
participation aind production skill are rated the lowest. Thai people with higher educational level and
more media experience rate the impcrtance of analytical and evaluation skill higher than their
counterparts. Sociai activist and policy makers rate the importance of the analytical skill the highest. All
Thai people perceive the importance of five media literacy skills; evaluation, analytical, access,

synthesis and communicative participation and production skill, in the same order.





