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ABSTRACT

The objectives of this study were to study (1) the research participants’ exposure to news
on the gasohol campaign, (2) their knowledge about gasohol, (3) their attitudes toward gasohol, (4) their
behavior in using gasohol and (5) the relationships between the research participants’ exposure to news,
knowledge, attitudes and behavior in using gasohol.

This study was a survey based on a sample of 400 drivers in Bangkok chosen through
multi-stage sampling. The data were collected through a questionnaire and analyzed through a
percentage, a mean, standard deviation, Pearson’s correlation coefficient, T-test, variance, and multiple
comparison analysis.

A number of research findings were found. (1) most of the research participants were
exposed to news about the gasohol campaign via television, newspapers, radio and the Internet
respectively. (2) as for knowledge of gasohol, the majority of the sample knew that it was possible to
add gasohol to the vehicle’s fuel tank before the remaining gasoline was used up. (3) most of the sample
had good attitudes toward using gasohol because they thought it was necessary to conserve energy.

(4) the majority said they had used gasohol or intended to use it. Those who had never used it most said
they would start using it in one or two years if they were sure it gave good results or if they bought a
new car. Those who already used gasohol expressed that using gasohol helped save fuel expenses.
However, the major reason for not using gasohol was that the drivers were afraid it would harm their
engine. (5) the research participants’ sex, age, education, profession and income were not related to their
exposure to general news or exposure to news about gasohol. Also, the drivers who were exposed to a
high level of news about the gasohol campaign had good attitudes about using gasohol. However, their
knowledge about gasohol did not have an effect on their intention to use gasohol. The drivers who had

good attitude about gasohol were more likely to use it and intended to use it sooner.
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