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ABSTRACT
155126

The objectives of this research were to study 1) the factorstﬁgaffected the purchase
of premium saving certificates by the customers of the Government Savings Bank (Wangnua Branch,
Lampang) and 2) the problems after buying the certificates. The data were coliected from 217
customers by means of questionnaire and then analyzed by a statistical package program.

It was founded that most of the respondent's (52.10) were females with the age of
over 47 years. Neaiy half of them (42.85) were married. The great majority of them (71.40) graduated
from an elementary school while (23.80) from a secondary school. Less than half (38.20) did their
own business and half of them (51.60) had their income less than 10,060 bah¢/month.

Conceming factors that affected the purchase of premium saving certificates, it was
found that products, prices, distribution charnels, staff, physical environments, processes and
rewards were at a high level while promotion was at & medium level. Regarding the nroblems after
buying certificates, prices, locations, promotion, and processes were at a moderate level while
products, stai, physical environments and rewards were at a low level.

Based on respondent’s suggestion, vromotion was ranked lcw amona the factors that
affected the purchase of premium saving certificates. Therefore, the bank should be awarze of ihe
following aspects: 1) advertising by staff co-operation; 2) giving more information about the premium
saving certificate to customers; 3) constructing enougk: car parking lots; and 4) providing impressive,

accurate and fast service.



