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ABSTRACT

TE 155604

The main objectives of this research were to investigate the marketing factors of
the ornamental palm seeds, and study the customers’ needs and expectations of the ornamental
palm seeds’ market. This research used the Siam Tropical Nursery Company Limited as a case
study.

A systematic random sampling technigue was appled (o select 109 customer
samples, consisting of 100 rctailers, and 50 wholesalers. A set of questionnaires was used to
collect data from ihe samples during May and July 2004. The return rate of the questionnaires
was 100 percent. The collected data were, then, analyzed, using frequency distribution,
percentage, arithmetic means, standard deviation, and t-test through the SPSS for Windows
program.

The results of the study were as follows:

The customer samples’ average annual income were mostly less than 100,000 baht,
10-20 years of work experiences, and owned their private business alone.

The marketing factors consisted of the products of the customers’ ornamental palm
seed quality with different stems, variety of types, appropriate prices, introduction of germination
and care, fast transportation, and a regard of the seed retail or wholesale companies’ professional.

Both retailers and wholesalers had a higher expectation toward the marketing
situation than the current period of time on every aspect. Those were ornamental palm seeds with
different growth rate, outlooks and colors, tolerance with the climate situation, simple adjustment,
healthy stem roots and easy removal, quantity of seeds available all year round, variety of seeds’

prices with credit system from the sellers, and minimum quantity of order with full guarantee of

the amount of seed required. The samples also needed the sellers to guaranm:;e\k the seeas’ high
quality, and mostly to have the seeds within summer season.

Some suggestions from the samples were as that the Siam Tropical Nursery
Company Limited should notify the retailers and wholesalers in advance and continuously about
the new products, may be, through some goods exhibition fairs. The further suggestions were to
prepare seeds for the customers all year round, credit service, annual sales, extension of the

company branches, and publications of book about overseas ornamental palms.



