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Abstract

The objectives of this research aimed to 1) study the magthEctuixg a6n(;4 n?argeting
for the handicraft products of the five Agricultural Cooperatives Women Groups participating in
the OTOP Project in AngThong Province; 2) analyze the data for production and marketing of the
Groups, as well as the consumer behaviors of their customers; and 3) suggest the guidelines for
the manufacturing and marketing of the products. Data were collected from five out of 123 group
members, and from the random samplings of 100 customers to analyze the customer behaviors.
Methodology used was the interview sessions on those who purchased the artificial flowers, the
handicraft products and the hand-woven clothes. The collected data were integrated and analyzed

by SPSS/PS software. Statistics used for analysis were frequency, percentage, and average ratio:

Results of the study were as follows:

1) The majority of the groups were the family members of the Agricultural
Cooperatives and the others who had been living in the same community sharing to the similar
objective in earning more income from the manufacturing and marketing of the product. These
groups received the initial funds from the government sectors participating in the One Tumbon
One Product Project (DTOP). The rewarding allocation system was calculated on single piece of
the product based on its quality after cost deduction. Profits after cost deduction were reserved as
the mutual funds to cope with the expenses incurred in the operations in each group. It was also
found that some products did not meet the demand while certain products were over-demanded

because of the lack of know-how; designs, uniqueness of branding, and insufficient fund of the
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group. Products were sometimes damaged by the germs, an unattractive packaging, as well as the

standard.

2) The majority of the group was women of age ranging 35 upward. The members
assisted each other in manufacturing and selling the product. Member’s literacy was at the
primary level. The majority of membership subscription was over 5 years. Majority of members
had received the basic training on the group activities. They proposed their products to the
product competitions in order to promote their products. Majority members had received extra
income lower than Baht 4,000 per month averagely and their estimated expenses for handicraft
projects at Baht 30,000 per year. Members took parts in all activities, possessed good knowledge
in principles and Co-op know-how. The group had a role as a facilitator by providing raw

materials to its members, and then organized the sales and marketing of the finished products.

3) Regarding to the consumer behavior for 3 types of products: bamboo handicraft;
artificial flower; and hand-woven clothes, it was found that the majority of buyers were women of
age ranging between 26 — 45 vears with an average educational level of Bachelor’s Degrees, their
income was ranging between Baht 5,000 — 15,000. The amounts of products purchased were less
than 5 pieces. The best selling products were hand-woven bags and baskets, a single artificial
flower and hand-woven fabric. Products were purchased mostly from the exhibition organized by
the government sectors. Buyers bought products on occasions such as New Year, Birthday, etc.

Their decisions for making the purchase were based on the products’ colors and designs.



