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ABSTRACT

This study tries to test if loyalty contributes TtoEthe]:gSels:s”G §f a
cooperative. Eight cooperatives, of which four were awarded to be ‘“Recognized
Cooperatives” and four “regular” cooperatives were selected from the four regions of
Thailand. The total of 120 persons from these cooperatives were selected randomly for
interviewing by using questionnaires. Data were consequently analyzed using SPSS/PC.

Six activities the subjects of this study had to participate in their cooperatives
were tested using Kolmogorov-Smimov Z test for any statistical differences. These criteria
are listed as follows :

- purchasing of goods and products

- selling of outputs

depositing

- loaning

- making repayment of loan

- other services provided by cooperativcs.

The hypothesis established for this study stated that members of a
“Recognized Cooperative” were more loyal than those of “regular” cooperatives.

Finding showed that only two, out of six, differences prevailed among
them. Namely, members of these two types of cooperatives differed significantly in
purchasing of goods and loaning. Other aspects were not different statistically. This
finding implies that the differences do not explain the “recognition” ; neither does
“loyalty” as a whole because it is but one aspect of criteria used in the consideration for
granting such a “recognition”. Moreover. considering the rather small proportion of
members with their cooperatives (about 5%), one cannot comfortably conclude

“loyal”

that “success” of a cooperative is attributable to members’ loyalty. “Success” is therefore

dependent on other factors, such as those being used as criteria for “Recognized

Cooperative.”
In short, loyalty might be one of the factors that promote *success”, but

one may also hasto realize that other factors, such as efficient management and effective

operations are equally important. These factors can in turn influence the level of loyalty

among cooperative members.





