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ABSTRACT

TE 155609

The objectives of this research were 1) to find out personal and socio - economic
characteristics of members of Rubber Cooperatives in Suratthani province ;  2) to examine the
Rubber Cooperatives' roles in rubber production and marketing ; 3) to compare the roles of the
Rubber Cooperatives and Farmer Groups in rubber production and marketing ; and 4) to find out
problems and recommendations concerning improvement of the Rubber Cooperatives in
Suratthani province.

The data was collected by means of questionnaires from 282 members of the Rubber

Cooperatives and Farmer Groups in Suratthani province selected by accidental sampling, and

then analyzed by the SPSS/PC *

It was found that most Rubber Cooperatives' members were males with an average
age of 44.19 years, married and had finished a primary school. The average number of household
members was 4 — 5 and each household had 3 - 4 people contributing labor. Their averégc land
holding for pararubber-growing was 21.57 rais and they have been members of Rubber
Cooperatives for an average of 6 — 10 years. Most Farmer Groups' members were maies with an
average age of 48.14 years, married and had finished a primary school. The average number of
housshold members was 4 — 5 and each household had family labour of 3 ~ 4 people. Their
average land holding for pararubber-growing was 24.45 rais, and they have been members of

Farmer Groups for an average of 6 — 10 years.

In terms of production, the Rubber Cooperatives' roles in capital investment,
provision of farm tools, and agricultural knowledge dissemination were at a low level while those
of the Farmer Groups were at a lowest level. The comparison between the two organizations by

using the t — test showed significant differences in all activities.

In terms of marketing, the Rubber Cooperatives' roles in buying or assembling,
processing, and standardization were at a high level and their roles in selling, storage,
transportation, and risk were at a moderate level. The Farmer Groups' roles in standardization
were at a highest level, those in selling or assembling and processing were at a high level, and
those in storage and transportation were at a moderate level. The comparison using the t — test
showed significant differences in buying or assembling, standardization, and risk.

The Rubber Cooperatives in Suratthani province were found to have problems of lack
of capital invesment, bargaining power, transport for production distribution, and agricultural
knowledge dissemination, and limited production capacity. Therefore, the Cooperatives should
raise funds from members, find investment loans from external sources, cooperate in collective
buying and selling to create bargaining power with middlemen and coordinate with other agencies

to provide agricultural knowledge to the members.





