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ABSTRACT

The objectives of this survey are: 1) to study internet usage behavior of tourist
guides; 2) to study tourist guide uses and gratifications of the internet; 3) to compare
tourist guide uses and gratifications of the internet, classified by age and work
experience; 4) to study the relationship between work types and internet usage
behavior of tourist guides; and 5) to compare work types and uses and gratifications of
the internet in the tourist guide profession. Questionnaires were distributed to 142
tourist guides in Bangkok from February to March, 2009. Data were analyzed by
statistical methods which were frequencies, percentage, mean, standard deviation, t-
test, Chi-square and F-test (One-way ANOVA).

The results of the study were as follows. 1) Ages of tourist guides were not
significantly related to the uses and gratifications of the internet. 2) Work experience
of tourist guides was not significantly related to the uses and gratifications of the
internet. 3) Work type differences and internet usage behavior of tourist guides were
significantly correlated with duration of internet use and content for travel
management. 4) Work type differences and internet usage behavior of tourist guides
were not significantly correlated with internet usage hours and place of use. 5) Internet
use of tourist guides was at a moderate level and internet gratification of tourist guides
was at a high level.

These findings suggest that tourist guides should give more time to use internet
for gathering various information to improve their travel management and services, so
that tourist guides can appropriately deal with different kinds of foreign travellers who
are gradually gain more knowledge about traveling from the internet.
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