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The purpose of this study was to investigate attitudes of entrepreneurs about the
consumer’s needs and important factors towards decision to buy used cars, taking into
consideration their passenger used cars and pick up used cars, a study marketing in product,
price, place and promotion. The subjects of the study were 389 Bangkok used cars business
entrepreneurs registering with the Department of Business Development. Questionnaires
were used to collect the data. Frequency, percentages, arithmetic mean and standard
deviation were used to analyze the data via SPSS for Windows software.

It was found that most passengers used cars business to register for operation less
than 5 years. The passenger used cars for sell less than 50 cars. The entrepreneur will
choose the car by himself for selling to the customer. For the passenger used car
entrepreneur opinion is the consumer likes to buy Toyota and Honda and the most popular
color is gray and soft color. The consumer likes automatic gear and the average of cylinder
is 1,500 to 1,800 cc. Moreover, the consumer will decide to buy the age of passenger
used car about 3 years but not more than 5 years and a motor must have a good condition.
The consumer will buy the passenger used car that has stereo and CD player. The average
price that the consumer can support is 200,000 to 400,000 baht. The consumer will use
the method to pay by installments more than 4 years. Normally, the customer will decide to
buy the car by walking around the tent that shows the used car. Moreover, the consumer
wants the entrepreneur promotes their business by using sale marketing method such as
offer the discount price to them and wants to get insurance of used car for 1 year. With
customer to the important decide to buy the passenger used car factor, the study revealed
that as a whole or individually, all were weighted as very important. Nevertheless, the

count of distance, the area of used car business and how to promote sale marketing method
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were viewed as moderately important.

It was found that most pick up used cars business to register for operation less than 5
years. The pick up used cars for sell less than 50 cars. The entrepreneur will choose the car
by himself for selling to the customer. For the pick up used car entrepreneur opinion 1s the
consumer likes to buy Toyota and Isuzu and the most popular color is gray and hard color.
The consumer likes manual gear. Moreover, the consumer will decide to buy the age of
pick up used car about 3 years but not more than 5 years and a motor must have a good
condition. The consumer will buy the pick up used car that has stereo and CD player. The
average price that the consumer can support is 200,000 to 400,000 baht. The consumer
will use the method to pay by installments more than 4 years. Normally, the customer will
decide to buy the car by walking around the tent that shows the used car. Moreover, the
consumer wants the entrepreneur promotes their business by using sale marketing method
such as offer the discount price to them and wants to get insurance of used car for 1 year.
With customer to the important decide to buy the pick up used car factor, the study revealed
that as a whole or individually, all were weighted as very important. Nevertheless, the
count of distance, the area of used car business and how to promote sale marketing method

were viewed as moderately important.





