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The objective of this independent study was to study the factory worker's attitude
towards consuming Thai's Herbs in Mucang District, Samut Sakhon Province. The study was
conducted by collecting 203 samples. The data was analyzed By statistical values frequency,
percentage, and mean.

The study found that the majority of respondents were female with ages between 18-
25 ycars old. Most of them received cither high school diplomas or vocational certificates,
married, and had an income ranging between 5,001-10,000 Baht.

The respondents had an overall knowledge about Thai herbs at a moderate level.
The respondents who had never used Thai herbs were at a high knowledge level, while the
respondents who used Thai herbs had a moderate knowledge level.

In general, the respondents had the opinion on the marketing mix factors towards
Thai’s herbs at a moderate level to product, price, place, and promotion, respectively. For the
product aspect. the highest mean of respondent’s opinions regarded that Thai herbs should have
and indication of dircction, usage limitation and product ingredients information. For the price
aspect, the highest mean of respondent’s opinions agreed that the price was the most important

factor in influencing their decision’s to buy the products. For the place aspect, the highest mean of

respondent’s opinions agreed that the appropriate service was the main reason for buying the
products. For the promotion, the highest mean of respondent’s opinions agreed that advertising
and public relations partially influenced the buying decision.

The behavior of respondents who used Thai herbal products found that most of them
used cosmetic products, they bought such products once a month and they paid about 51-100 Baht
each time. Most of them had used iie Thai herbs less than 1 year and the most popular product
was the cosmetics. The respondents prefered Thai herbal products over the chemically mixed
products due to the safetyness. The respondents knew the products via friends. The
influent person to buy a product was themselves. Most of the respondents bought Thai herbal
products for themselves and bought them from Thai herbal stores because it was convenient. They
bought products by checking from the positive ceffects of the products.

The behavior of respondents who had never used Thai herbal products had found
that the reason for not using Thai herbs was due to the lacking of knowledge about Thai herbs.
They were willing to try Thai herbal medicines if they had a chance. The respondents themselves
would be an influence for buying a product. However, they had gained knowledge about Thai

“herbs from peers. The factors for buying Thai herbs were a good product and quality. The
respondents would buy Thai herbs for themselves. The respondents would buy from Thai herbal

stores because they trust in the quality and they would select products by the positive effects of

the products.





