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This independent study aimed to study consumers attitudes and behavior towards
buying fresh chicken meat from modern traders after the Bird flu epidemic in Bangkok
metropolitan. The data was collected frbrn 200 questionnaires of answerers who used the modemn
traders in Bangkok metropolitan. The data were analyzed by using descriptive statistics;
frequency, percentage and mean.

The study found that majority of answerers were female, aged between 25 — 35 years
old, married, graduated bachelor degree or equivalent. They were government employees or state
enterprise officers, and earned income more than 20,001 bath/month.

The cognitive element, it revealed that answerers had known the existence of the
information about Bird flu epidemic in fresh chicken meat products and they had known that
cooked chicken meat was safe from Bird Flu epidemic.

The affective clement, the answerers convinced in retail marketing mix which were as
follow:

Product factor, the answerers rated their satisfaction averagely at high level. The most

satisfaction sub factor was the safety of product from epidemic.

Price factor, the answerers rated their satisfaction averagely at high level. The most
satisfaction sub factor was the price tag.

Place factor, the answerers rated their satisfaction averagely at high level. The most
satisfaction sub factor was location for selling which was safe from epidemic.

Promotion factor, the answerers rated their satisfaction averagely at medium level. The
most satisfaction sub factor was the government’s campaign about chicken meat consumption.

The behavior element, the study found that the answerers still consumed fresh‘chicken
meat in modern traders after spreading of Bird flu. The advantage of fresh chicken would safe
from Bird flu epidemic after cooking but the consumption of fresh chicken product was
decreased. The frequency of buying fresh chicken products was uncertain, it depended on
consumers’ requirements. The influence for buying was family. The advantage of modern trader
was the quality of products assured by government. It was uncertain that the answerers would buy
some parts of fresh chicken meat and it depended on their requirements. The answerers chose to
buy products which had the brand of producers because of the good package of product. The
trader should locate near the consumers living zone because they would select the nearest trader

and the products of trader should be arranged conveniently.





