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Abstract
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The objective of this independent study was to study the attitudes and behaviors of
customers towards catering services in Mueang, District Chiang Mai Province. The sample
groups included persons who were authorized to make decisions for catering services in both
government and private enterprises. The total numbers of the samples were 100. The samples
were purposive sampling by selecting those who use catering services. The method used in
collecting the data was questionnaire survey. The data was analyzed with descriptive statistics,
namely frequency, percentage and mean.

It was found from the study that the majority of the respondents were 26-35 years old
and government officials or state enterprise employees. Most respondents employed less than
50 employees.

In term of their catering services buying behaviors, it was found that most respondents
employed 1-3 catering services per year. Most of the services were held in work unit. Most
respondents had dinner menu with beverages and preferred Thai food. Respondents had various
beverages such as water, tea, and coffee. Most respondents preferred buffet catering with food,
supper, drink, table ware, facilities, and decoration. The number of guests at a meal was 31-50
persons. Most respondents knew of the restaurants from their acciuaintances. The favorable kinds

of catering services were hotel’s restaurants and specific catering service. The reasons for
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selection of services were reasonable price and taste. The decisions were made by their boss and
executives. The time of services were evening and lunch time. The numbers of dishes was from
four and five. Most | respondents chose food and drinks from catering service’s set menu. They
contacted 7-10 days and 1-3 days in advance for services. The appropriate price for one supper
varied from 21-30 baht and 41-50 baht. Most respondents thought that an appropriate price for
lunch was 51-70 baht and for dinner was 71-100 baht. Respondents preferred music, set place,
personnel, and catering’s design added to catering services.

Their attitudes towards catering services were as follows. It was found that 78.87 % of
the respondents had an overall knowledge and understanding of catering services, 10.62% were
not sure and 10.50% did not know. They knew the most that catering services offered every
kind of food services including Thai, Chinese, and European. They were not certain the most
whether the staff were experienced. They did not know the most that there were various forms
of catering services, such as, including cooking demonstration.

In their attitudes towards catering services, it was found that the respondents agree to all
factors. The highest of average score of each factor was as follow: the product factor was wide
variety of food. The price factor was discount with larger number of guests. The place factor was
convenient contact. The marketing promotion factor was interesting promotion. The personnel
factor was attention given to the service. The process factor was standard and speedy services. The
physical appearance factor was hygienic and clean place.

Regarding behaviors or tendency towards catering services, the respondents tend to use
catering services at high level when personnel offered professional services and arranged
beautiful, well arranged, and fine meal; when the taste and services were good even from unwell
known restaurant; when convenience was the main consideration; when there was a good variety
of foods; when information and promotion details were made available; when the price of food

and services were adjusted.





