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ABSTRACT
TE 146681

The purpose of this independent study was to study consumer attitude towards
alternative energy (Ethanal) used for automobile in Samut Sakhon province. The samples were
372 drivers of automobiles registered in Samut Sakhon. The data was collected by structured
questionnaires. The collected data was statistically analyzed using frequency, percentage, mean
and chi-square test.

The results showed that most respondents were male, aged between 26-35 years old
and most held bachelor degrees. Most respondents were private employees and had monthly
income between 10,001-15,000 baht. Most had driven for not more than 5 years and used
gasoline octane 91 which cost about 500 baht per month. In addition, most respondents used
Bangjak gas station.

Regarding the cognitive element, most respondents had no knowledge towards
alternative energy (Ethanal) which could be used for automobile. They only knew that the
alternative energy (Ethanal) could be used to substitute gasoline and sold only in Bangkok.

Most respondents’ feeling towards the affective element was at moderate level.
However, the respondents strongly felt that the price of the alternative energy (Ethanal) should be
lower than that of gasoline octane 91. They also thought that the price of alternative energy
(Ethanal) would be lower because of the larger amount of consumption and production.

Regarding the behavioral element, most respondents were not sure that they will use
the alternative energy (Ethanal) or not although it was already tested and they had got more
information of the alternative energy (Ethanal). The gas stations that the respondents wanted to
fill the alternative energy (Ethanal) were PTT and Bangjak.

The relationship between the attitude and the demographic factors of the respondents
was the following. Both male and female had known about the alternative energy (Ethanal) for
gasoline substitute campaign and thought that the advertising should be on television. The
respondents holding at least bachelor degrees understood that the alternative energy (Ethanal)
could be used to substitute gasoline and strongly agreed to the idea of increasing the aliernative
energy (Ethanal) gas station. In addition, although most of the government officers, government
enterprise staffs and private employees knew that the alternative energy (Ethanal) could be used
to substitute gasoline but only the private employees certainly wanted to use the alternative

energy (Ethanal) given that its price was lower than gasoline.





