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Abstract 2 0 1 3 6 1

The objectives of this research were to study the result of automotive spare parts industry
busineés in term of cluster and to compare the differences of the level of the result of automotive
spare parts business in tern of cluster after joining the cluster classified by the sizes of business.
The population were 80 owners or chief executives of the automotive spare parts industry
business in term of cluster supported by Bureau of Industrial Development, Department of
Industrial Promotion and 73 of the population were investigated. The instrument used to analyze
the data comprised frequency, percentage, mean, standard deviation, ANOVA and Scheffe.

The results revealed that most automotive spare parts businesses which delivered in
country and exported were medium sized. The reason why they joined the cluster because they
wanted to increase their competition ability. The businesses had run for 10-15 years. The result
of joining the cluster, it found that as a whole the advantages were at moderate level and the
disadvantages were at low level. When determining the 4 items, it found that the advantages in
marketing, research and development of products, and personnel development were at moderate
level, whereas the disadvantage in logistics was at low level. For the disadvantages of the 4
items, it found that marketing and research and development of products were at low level,
however the personnel development and logistics were at the lowest level. When determining in
items, it found that most of the advantages were at medium level, but the disadvantages were at
the lowest level. When comparing the differences of the advantages and the disadvantages
classified by the sizes of the business, it found that as a whole there was no difference. When
determining in items, it found that the marketing and the research and development of products
were different which the small-sized business had more advantage than the medium-sized
business. The results of comparing in items, it found that the small-sized businesses had more
advantage in profit per unit, setting the product prices by group and the time used in production
than the medium-sized business. For the automotive spare parts industry disadvantages, it found
that there was no difference both as a whole and in items. The statistic significance level of the

study was set at the level of .05.





