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ABSTRACT
177263

The objective of this independent study was to study the attitudes towards
electronic commerce of university students in Bangkok. The data were collected from 400
bachelor’s degree student which choose from 8 universities. The statistic used in data analysis
consisted of the frequency, percentage and mean.

From the study, it was found that the majority of respondents were female and
aged 18 years old. The average monthly income was between 6,001-9,000 Baht, mostly income
was from parents and guardians. The other income was from part time job, scholarship and
foundation loan. The majority respondents used the Internet over 2 years, the average surfing was
91-120 minutes. It was found that the respondent using the net at dormitory and the purpose was
for educational, communication and searching information.

Regarding the cognitive element of attitude, it was found that most of respondents
knew the information and e-commerce activates. Some did not understand e-commerce

activities. However, majority respondents knew the products sold on e-commerce.

For the affective element, the respondents agreed that they could access the service
of e-commerce 24 hours a day Moreover, the public sector was also support and promotes e-
commerce. On the other hand, the respondents disagreed that people could buy products in lower
price without tax.

Lastly, the study on behavior element disclosed that most of respondents never
visited the e-commerce website and never order or buy, because of they could not trust the e-
commerce system as same as the products. For those who used to visit the e-commerce website
and order products and services, it was found that they ordered products between 2-5 times and
average buying was 1,001-5,000 Baht each time. Mostly bought the products because they
wanted to try products and services with convenience to pay by banking payment. About the
products and services satisfaction, they thought the website should easy to read and understand,
uncomplicated order method, cleared details of products and services both picture and sound,
linked to the relevant website effectively and the website should be attractive and in trend.
Moreover, the potential of ordering products in the near future, it was found that most of

respondents tended to order products and services certainly.





