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ABSTRACT

TR 160058

The purpose of this independent study was to study customer’s attitude towards color
gem stones in Mueang District. Samut Sakhon Province. The samples were 300 customers who
lived in Samut Sakhon Province. The data was collected by structured questionnaires. The
results were expressed as frequency, percentage and mean.

The results showed that must of tae customers in the cognitive component had
knowledge of color gem stones as follows: in the general knowledge part, the customers were
able to answer the questions cormrectly 63-88 percent. In the knowledge about physical characters
of color gem stones part, the customers could answer the questions correctly 53 to 77 percent.
Lastly, about the knowledge about luck. the customers could answer the questions correctly
36 to 60 percent.

For the affective component towards marketing mix of color gem stones ormaments,
the level of satisfaction in the large view was in a medium level, while each market mix which
consisted of product. price, place and promotion was in a medium level, as well.

Regarding the behavioral component, most customers interested in purchasing wristlet

and like omament made of white old. The next purchase would be in the next 6 months or more.

The type of color gem stones that the customers would purchase in the next time was uncertain.
Most customers purchase once a year. They used to purchase color gem stones from the shop that
located in Samut Sakhon province. However they did not prefer to buy from the shop that they
used to purchase. The customers would recommend others to buy after their purchase. Most
customers never use after sales service. The place that customers prefer to go most was
department store. The reason to purchase was to usc as omaments and the cuctomers paid by
cash.

In the customers’ opinions, the problems of the color gem swones shops were poor
product quality, bigh price and unnegotiable, the inadequate numbers of shop and-lack of product
inforn.ation documents.

When consider the behavioral irend of customers classified by age, occupation and
annnal income, it was found that the customer’s age in the rangc of 36-45 years old and a head of

a family or housewife tended to buy color gem stones more often than other groups.





