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ABSTRACT
Many Agricultural Cooperatives are currently succcssfu?%ﬁt sogeg 6fag to
achieve their goals. Many factors such as lack of capital, lack of marketing facilities, lack of
capable managers contribute to limited progress of the cooperative movement in Thailand. The
most important one, however, is the lack of better access to marketing information, thus causing
the cooperatives to have difficulties in marketing of their products.
The purposes of this research are as follows : -
1. To study Agricultural Cooperatives’ demand for marketing information services
and their willingness to cooperate in providing the marketing information to the Co-operative

League of Thailand.

2. To study the ways that cooperatives could transmit the information to the
Cooperative League of Thailand.

Data are collected from managers, marketing officers and those who are concemned
with marketing, from 209 mailed back questionnaires. The analysis of data is done in terms of
percentage, frequency and average.

Results are summarized as ioilows :

1. Informants are mostly Agricultural Cooperatives managers, with bachelor
degrees, aged between 41-50 years.

2. Surveyed cooperatives are dominated by large —scale operations, which register
annual net profit less than 5 million baht. These cooperatives use their buying capacity ranging
between 21-40%. This capacity can be doubled. Paddy rice is the leading commodity, averaging
trade less than 1,000 ton, valued around 5 million baht. The reported marketing problems

are rading and standards, and depressed prices.

3. Cooperatives have fairly good access to agricultural product information, via
TVs and radios. They expressed willingness to become a member in the project, but are reluctant
to pay for any fee or membership. They, however, are glad to share any marketing data and
information with the Co-operative League of Thailand, using facsimiles. They want to be
matched with potential buyers in the domestic markets, but they wish to have the Co-operative

League of Thailand act on their behalf-- for lack of language and technical skills.





