unAnge
$/ k4 a ~ o a a 1 Y =
MIAUATVUBATZISDINAUAAY I InTIM T BIAsUszanruaenits iusnis
< - ° - v o P=3 [P="9) o 4' =4 o a
dudelasamssnmsdszasnluduneiios Saviaidoaln Hinadszasdifednyiiauad
o b4 s/ = a ’ ¥
A ly anwiae lwerilymyssaundnlasamssuimsdszmvuaonis 14
vinsaudalnsmsnnasdszans ludunedios Smiadoadmi Taomsdudedinn
mnFnlaseinissunsdszansui 1dsuoyiadudunnnamseondulusunedios  Tai¥e
= ' ° 3/ [~ - =1 S 9 ° '
Foalmi $m9w 300 510 wozlfuvuaeuomidundesiolumsfudoyn Tasormsgy
Medlauitdumuazain o fivimsain dsznanadoya laoldadimFmwsson dadan
1914un anwid $evas Aundu nazaundodrnimin
< ' 3/ ¥ [~ = o [ =
HAMIANEINUD dreuuuumeuniudiungdumemde Horgluaie 31-40 3 ans
Anusgdulszonfingn  sznevordwdmedudidsuangylng  szoznamsiduanin

Inssmssimsszsvuinnndt 12 Wou daevuvvasunwIdivoyiRiudamiived 19

v
'

suilasueyiaaglugie 10,000 - 15,000 v FaovuuumeuawdFusnlasinIssuIats

L

: o 7 [~ = e P o o
Usgrmunuds 1 ass Siaquszasdiiediufunmuiou scoznmisenseyiaiug

100n1 1 H0Y 52001 TUNTHEUS IS 11 12 1o



7141878

k4 < = IS
AaeunvuasvandianuianudilsluswaziBoaveslnsamssuinisssneud
A a a ay = ¥ y e =
aundoluszduthunan  TasswaziBoaiidrounuuaeunwinnuiaiudiiisundely
< Yy 1y wa Y Y ! Yy A v ) Y
sgavn laudwguaniAvosdinlsein dauddun  drevnuvasuniwianuiany
" ¥
dlaiidmaoluszdvihunas Svmwudiudedl duszoznarlunisdeusise &usag
o wa )
Useasdvoalasamssiasszman duguemniAvesmndnlasimssuinisdseasivuy

=

¥ : <1 Yy a v a < o < a o
Anturaustitioylumsveditu auanslse lesinnmsduandnlasinissuins

<

Y

v o 3 9 o a a
Useyru dnnasug uazdudasinendiodug

9/ = -~ o Y ' a ot P
aravuuuasuomanuiwe la luildsdudnlszaunisaarauSmsiiaunaoly

1% [ v v Y ] @ ] a by A s/
szaumnnldun Jeseduyaans dawihisdmdszaumsaaausnisdubug Anounuy
= ot - v =3 o @ o cay [ a [ o
aouoiinnuianelatinundeluszauiunats  Sosudwusatl  Tedoduniasud
Yadvdunszuauns Jedodurememssasivuie Jasedunsaiiaasiinauadnyms
o Y ] a o Y [ ' .:;sl

namen e aisimmsduaiunisaain uasilasodunm lasdadvdesiidrovuunaey

<t < v @ Y v Y Y ' £Y o
awianuiawelalududuusnldun ededuyaainsldun anugnmseutlen uazdule

9 o o [ a ar g ' s v Y

TuTnsveswiinay Tadodundadus 1un nmwativessuins Jesedunssuiunis
b ' [ L 9 aa [ o = t a ' 9
18un wannua lumsvegmuiituieguazaoundseneuordwiduey  asodads1d
Potodugoaniimsasimuie 1aun anuazoinvesormsaoui Jesodiunisadianaszii
o 9 1 v 4}’ A a 3 o &
LrUOANYUZ NN laun ANz anlunmsuysiunusmsduusunuasitheuende

v Y ' a ny ¢t Y9 o o 5 o v Y
ﬂ%%mumﬁﬁammmmam lmm ms“[wmmq;aua:mxmzmmm‘mmmﬁmmi ‘ﬂﬁ]ﬂﬂ?ﬂ‘u

14
LI <1

W 4 ' P~
PRNR lmm DRINNONUYIBYNY | ADIRDU
E o a Y a L

gravnvvasumwnudyminnannnsldusnis lasemssnamsdsemau Sos
o o = o i Y o oA Y ' v o ' Y P
ﬁ'lﬂUi]'lﬂ{]in'I‘VlWUN?ﬂWq@iutLﬂﬁxﬂ?uﬂ\3‘1«[ i‘]iymmu%mmamﬁmmwuw wlﬂuﬂ AOIUN
o y a o o S a g9 Y 1 a Y
IDATDAVUAD 'ﬂagmmuwammm llﬂLLﬂ NRUAUBY ﬂﬂ(}lﬁ1ﬂ1UﬂTSﬁ\3lﬁﬁJﬂﬁﬂﬁ1ﬂ 1ﬂtlﬂ
a = "o R v Y ° o Wy
mau%ﬂmmm:aﬂ"lmmm ‘UiymmumszﬁNuaz‘uuauaaﬂymzmamﬁmw lmm
4 q ¥ a L= 9/ 9 LY dy v ¥
wnimes IMuTns hitfigawe Jaymidiusian 1oun dasiaenifoge Jaymdrunszuiums 14

1 wva a 3/ 9 [ 1 LY Y a %
un szozna lumsoyiatuduu Jymdwyaains Taud winauldusmsaid



Abstract
TE141878

The aim of this independent study of “The Attitudes of the People’s Bank Customers
Toward People’s Bank Loan Services in Amphoe Mueang ,Changwat Chaing Mai .” was to
investigate the attitudes regarding acknowledgment, satisfaction and problems of the customers of
the People’s Bank Project towards the loaning service project in Amphoe Mueang ,Changwat
Chiang Mai . Sample of 3CC customers were purposively selected from the customers of the
project whose loan applications were granted by the government savings banks located in
Amphoe Mueang, Changwat Chiang Mai . A set of questionnaire was administered to those
samples singled out from branches to collect the data. The data collected was processed through
descriptively narrated together with some statistic aspects like frequencies, percentage, means and
weighted means.

The results showed that those respondents were mostly female with the age range of
31 - 40 years and finished primary level of school. Most of them were owned their own business
of consumer goods. They were customer of the project for more than 12 months. The loan
granted ranged from 10,000 — 15,000 baht. Once they were approved , the loans were set aside
for working capital. They spent less than 1 month waiting for the loan to be granted. The loan

payment was made into 12 months installments.
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The respondents acknowledged about the details of the project were at a fair level; their
acknowledgment regarding the collateral figures’ qualifications was quoted at a high level while
their acknowledgment regarding other aspects which respectively included the installment paying
period, the project objectives, the project’s customers qualifications, the procedure of loan
application, the project’s customers benefits, the volumes of loan, the interest rates were quoted at
fair level.

The respondents were satisfied with the factors regarding the service marketing mix; their
satisfaction was quoted at a high level for the personnel factor while those of the other factors -
which respectively included products, process, place, physical evidence and presentation,
promotion and prices were quoted at a fair level. But when these factors were categorized, the
personnel factor was ranked first in terms of courtesy, serving willingness of the employees while
those regarding the products factor was focused upon the bank image. As for the process factor,
the respondents focused upon the Banks requirement about permanent business premises and casy
in which to contact . Regarding the place factor, they quoted upon the premise cleanliness while
those of the physical evidence and presentation included the appropriateness of department zoning
with sign and identities. For the promotion facter, they focused upon the information and
suggestion provided by the bank employees. As for pricing factor, they focﬁsed upon the interest
rate of 1% monthly.

The problems that respondents encountered when making use of the services rendered by
the project which categorized from most frequently encountered were as follows: the place factor
which regarded the unavailability of parking lots; the products factor which regarded the loan
amount; the promotion factor which included the unavailability of premium goods; the physical
evidence factor conducted which included the unavailability of counter services; the pricing which
included high interest rates; the process which included the loan approval take long time; the

personnel which included the speed services rendered by the employees were very slow.



