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Abstract 20466 9

The purpose of this study was to investigate guidelines for operating e-commerce
business to gain more advantages. The informants of this study were 353 out of 2,973
entrepreneurs of e-commerce establishments registered with the Department of Business
Development, Ministry of Commerce. Questionnaires sent via e-mail and interviews were
used to collect the data. Percentage, arithmetic mean, standard deviation, t-test, ANOVA,
and Scheffe were used to analyze the data via SPSS software.

It was found that most informants were male with bachelor’s degree background and
2-5 year experience in website administration. Their business was of Business to Customer
type (B2C) and had been in operation for less than 2 years. The products sold were hard
goods. After operating e~commerce, the total sale increased more than 10 percent.

The investigation on the importance level of the guidelines for operating e-commerce
business, as a whole and by item, revealed that they were at a high level. However,
the detail examination showed that the guideline related to frequently answering
customers’ e-mails was rated at the highest level. Four guideline items were rated at
a moderate level; capital reservation for e-commerce fair risks, Banner advertisements,
website offline advertisement, and giving discount as a sale promotion.

The comparison of the significance level of the guidelines rated by informants from
e-commerce establishments with different sale types revealed, as a whole and by item,
differences at the significance level of .05; 14 items were rated differently.

With respect to the comparison of the significance level of the guidelines rated by
informants from e-commerce establishments selling different products revealed, as a whole
and by item, no differences at the statistical significance level of .05, However, six items
were rated differently.

The comparison of the significance level of the guidelines rated by informants from
e—commerce establishments with different percent profit increases after operating
e—-commerce business revealed, as a whole and by item, differences at the significance level
of .05; sixteen items were rated differently.

Regarding the comparison of the significance level of the guidelines rated by
informants from e-commerce establishments with different business operation length of
time, different level of importance were found as a whole and by item at the statistical

significance level of .05; twelve items were found differently rated.





