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ABSTRACT
TE 156689

The objectives of this independent study were to find out 1) marketing factors
affecting the selection of custora brokers services by companies in the export processing zone of
the northern region industrial estate, Amphur Muang, Lamphun proviuce, and 2) problems
concerning the selection of custom brokers’ services. The data was collected by means of
questionnaires from 43 companies, selected by simple random sampling from those in the export
processing zone, and analyzed with the use of the SPSS.

It was found that most of the respondents were division manageis and the
companies have carried out businesses for 11-15 years. Most businesses were concerned with
productior and assembly of electronic parts, the import and export values were less than 10
million baht per month, the number of times for export and import was less than 10. and the
export and import was conducted by air.

The factors affecting the selection of custom brokers” services at a high level were
services, price, distribution, personnel, production and physical presentation, and process while
marketing promotion affected the selection at a moderate level.

The problems concerning the selection of custom brokers’ services which had a
high level of seriousness were price, services, personnel, and process while production and
physical presentation, marketing promotion, and distribution had a moderate level of seriousness.

From the hypothesis tests the general conditions of businesses classified by
business duration, business type, the amount of import per month and average number of import
entry per month were different in marketing promotion while general conditions of businesses
classified by business duration, business type and the amount of import per month were different

in production and physical presentation.



