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Abstract TE 1 5 7 5 3 0

The present rescarch entitled “Motivation to Use the Internet Service by
adolescence in Chiang Mai ” was quantitative research which aimed to survey:
(1) the factors associated with motivation to use the Internet; (2) the levels of their
motivation to use the Internet; and (3) the factors related to motivation to use the Intemnet
by adolescence resided in Chiang Mai , Thailand. The participants of the research were 706
adolescence who studied at Matthayomsuksa 2 and 5 levels (Grades 8 and 11)
at Chiang Mai Area 1,2 ,and 3 Educational Area Office schools in Chiang Mai. They were
between 12 and 18 years of age. The participants were drawn based on a stratified random
sampling method. The research instrument was a questionnaire on their motivation to use
the Internet service. Prior to thc use of the questionnairc, the internal consistency
(reliability estimate) of the questionnaire was 0.91. For the purpose of this research,
the data were analysed for frequencies, percentages, means and chi- square tests.

The following are a summary of the major findings:

1.The majority of the participants were females (55.9%), studying at private
schoois (55.1%), at Matthayomsuksa 2 (54.0%) with the grade point average between 2.01
and 3.00 (55.7%) and with the average income of less than 1,000 baht (59.8%). The
majority of the participants lived outside the city areas(53.1%) and stayed with their parents
(93.9 %) and 66.1 percent owned computers at home. Based on the mean analyses, it was
found that their averaged grade point average was 2.81. Their averaged income was
1,184.53 baht per month. The average time to use the Internet was 6.30 hours per week.
They had access to the Internet at home (£1.6%). Their peers/triends were found to be the
major cause of their motivation to use the Internet (32.9%). The most stated reason of using
the Internet service was to play computer games (39.4%) and the website ‘google.com’ was
among the most popular website (33.6%).

2.The need to improve oneself (32.9%) was found to motivate their use of
the Internet the most, followed by reasons for entertainment (22.2%) and education

(20.4%).

3.In regard to the relationship of factors affecting the use of the Internet,
it was found that gender was a statistically significant predictor of the motivation to use the
Internet by this group.

Future research needs to investigate the aspect of self-development in the
use of the Internet within each group of adolescence and to find out the extent to which the
Internet positively or negatively affects them. Furthermore, more research is needed to
investigate how the Internet affects their lifestyles and to what extent it influences them.





