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This study was conducted to examine 1) individual characteristics of television
viewers in Amphur Muang, Chiang Mai; 2) their behaviours and needs for viewing advertising
television programs; 3) their awareness of social problems; and 4) the creative strategy in making
public service advertising programs based on viewers’ needs. The data was collected through
questionnaires distributed to 170 samples of Amphur Muang residents and analyzed by the
SPSS/PC program. The findings were as follows :

1. Individual characteristics of viewers

The number of male respondents exceeded that of female respondents. The
average age of the respondents was 29 years, their average income was 7,410 baht/month and
51.20% had completed education lower than a diploma level.

2. Behaviours and needs for viewing advertising television programs

2.1 The respondents viewed television daily, with the average viewing time
of 2 - 3 hours/day at home for 2-3 hours. The prime time for watching was 8:01-9:00 p.m. and they
viewed the public service advertising television programs on Channel 11 from 6:00 to 7:00 p.m.

2.2 The respondents thought that public service advertising programs helped
solve social problems at a moderate level. They preferred public service advertising programs to be
intermittent twice during a regular program. In their opinion the most suitable time for public
service advertising programs was during the news broadcast or during 8:01 - 9:00 p.m.

3.  Awareness of social problems

The first three most urgent social problems that needed to be solved
wereproblems of narcotics, family problems and poverty problems. The respondents were aware of

these problems through various mass media, especially through television.
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4. Creative strategy in making public service advertising programs based on
viewers’ needs

4.1 The strategy of creating emotional sensation : the viewers preferred this
strategy to be exciting with pictures as a main factor and this strategy should be best used to solve
narcotic problems.

4.2 Problem solving strategy : the viewers wanted this strategy to have
pictures as a main factor of presentation which can be best used to solve social and narcotic
problems.

4.3 The strategy involving personal characteristics of famous actors :the
viewers suggested using friendly and pleasant actors as presenters. This strategy can be best used
to solve social problems involving teenagers.

4.4 The strategy involving cuteness and loveliness : the viewersrecommended
using cute children as presenters to help solve family problems.

4.5 The strategy involving a sense of humour : the viewers suggested that this
sense of humour should appear towards the end of the presentation to induce mental pictures and
this strategy can be best used to solve health and hygienic problems.

4.6 The strategy involving making a promise : the viewers wanted academics
to make sincere promises to solve poverty problems.

4.7 The strategy involving security : the viewers wanted this strategyto be
used to solve narcotic problems.

4.8 The strategy involving convincing : the viewers wanted academics to give
advice on solving educational problems.

4.9 The strategy involving the use of symbols : the viewers wanted this
strategy to be used to solve problems concerning narcotics.

4.10 The strategy involving the use of information : the viewers wanted to
have some academics to give them necessary information to solve narcotic problems.

4.11 The strategy involving logic : the viewers wanted somebody to give them
convincing reasons and to use this strategy to solve narcotic problems.

4.12. The strategy involving cultures : the viewers believed this strategy could

be most appropriately used to solve problems concerning cultures and mind.





