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ABSTRACT
TE 1637

This research aims at studying: 1) the needs of personnel to have a comm?rﬁal
bank at Chiang Mai Government Center; and 2) factors influencing their needs to have a
commercial bank at Chiang Mai Government Center. The data was collected from personnel
working in 23 units of Chiang Mai Government Center (Administration Building), randomizing
the sample size of 293 people and by using the questionnaire produced according to the study
objectives.  The data was analyzed by an analysis program for sociology research
(SPSS/Windows) which demonstrates the data in the form of frequency, percentage, mean and
qui-square. The results of the study are as the followings.

In terms of general information of 293 people, 50.9% are female and 49.1% are
male. Most of them are under 30 years old with bachelor’s degree and a range of income between
5,001 - 10,000 baht.

It is found that most of them (92.2%) need to have a commercial bank at Chiang
Mai Government Center with Bangkok Bank as their first choice. They identify their reasons for
their needs to have a commercial bank at Chiang Mai Government Center in each of marketing
components as physical evidence and presentation, processes as the top priority of their choices to
have a commercial bank at Chiang Mai Government Center. Product, people, price, place,
promotion they range them as “high”.

For factors which influence their needs to have a commercial bank at Chiang
Mai Government Center, they identify product, price, place, people, physical evidence and

presentation and processes as “high” and identify promotion as “medium”.
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According to data analysis, it is found that personal factor in terms of education
and income is related to the need to have a commercial bank at Chiang Mai Government Center.
As for the relationship between marketing element and the need to have a commercial bank at
Chiang Mai Government Center, such elements as product, price, place, promotion, people,
physical evidence and presentation and processes have a relationship with the need to have a
commercial bank at Chiang Mai Government Center.

The researcher has some suggestions as guidelines to set up a commercial bank
at Chiang Mai Government Center as the followings. The bank should include all aspects of
banking service with advanced technology such as automatic deposit machine and bank book
updating machine with sufficient personnel for its customers so as to give a quick and convenient
service. They should also offer high deposit interest rate and‘low loan interest rate. The service
fee should be reasonable and its personnel should be trained for hospitality and service mind so as

they could promptly give advice and help their customers in solving problems.





