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ABSTRACT

TE 163762

This research was conducted to find out 1) demographic characteristics of voters in Muang
District, Chiangmai; and 2) types of media affecting their decision on selection of members of
parliament. The data was collected by means of questionnaires from 121 families, selected by the
multi-stage sampling and analysed by the SPSS/PC" The findings were as follows:

1) Demographic characteristics

More voters were females than males. Their average age was 34.11 years. Most of
them held a bachelor degree (47 persons) and were employed by private companies (43 persons).
Their average income was 7,476.94 baht / month.

2) Media affecting the decision-making process

2.1 Media influencing at the awareness stage (ranked from the most to the least
influencing)

- Posters. These were repeatedly seen, clear, big, and also repeatedly étressing the
candidates’ biographies, parties’ policies, etc.

- Family members. These were able to sincerely exchange opinions as well as
suggestions to vote for appropriate persons.

- Vehicles’ mobile advertisements. These were of high potential to inform daily,
easy to be seen, could attract people and reach all parts of the community.

- Radios. These were easy to communicate to public in general and had high
potential to inform and present the candidates’ biographies and their parties.

- Friends. They often met and shared ideas.
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2.2 Media influencing at the interest stage

- Family members. They were able to sincerely exchange their opinions as well as
suggestions to vote for appropriate persons.

- Posters. These were widely distributed, attractive and practically used to inform
of the candidates and their parties’ policies.

- Friends. They often met, exchanged ideas and helped to decide voting.

- Outdoor cutouts & banners. These were big, clearly seen and aroused
attention.

- Vehicles’ mobile advertisements. These were able to inform daily, easy to be

seen, could attract people and reached all parts of the community.

2.3 Media influencing at the evaluation stage

- Family members. These were of close relation, able to sincerely exchange
opinions as well as suggestions to vote for appropriate persons.

- Friends. They can persuade, criticize, share opinions and lead to decision
making to vote easily.

- Leaflets. These were very effective and informative media because all details
of the candidates can be put into the folder.

- Televisions. They could inform of the candidates clearly through photos, sound
and information.

- Benefit-expecting groups. These expected to develop their own community and

can help people to create trust in the candidates and vote for them.

2.4 Media inﬂueﬁcing at the decision making stage
- Family members. These were of close relation, able to sincerely exchange their
opinions as well as suggestions to vote for appropriate persons.
- Friends. They can persuade, criticize, share opinions and lead to decision
making to vote easily.
- Benefit-expecting groups. They expected to develop their own community and

can help people create trust in the candidates and vote for them.
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- Posters. These were a source of information about biographies of candidates and
practically used to inform of candidates and their parties’ policies.
- Televisions. They can inform easily and clearly of candidates’ images and

visions.





