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ABSTRACT
TE 1659336

The objectives of this research were to study the wood sculpture’s sell
distribution and to specify the factors in distributing wood sculpture by manufacturers and
entrepreneurs at Tawai Community, Hangdong District, Chiang Mai Province.

The informants of this research were manufacturers and entrepreneurs of wood
sculpture at Tawai Community. The population are 125 people. The instrument for data
collection was semi-structure interview. The data were analyzed by using SPSS/PC” for window
program to find out frequency distribution, percentage, arithmetic means and standard deviations
and the content analysis was conducted from the answers obtained from the open-ended question.

The study revealed the distribution was for Thai and foreign tourists who come
to the village. The target market is tourists from Bangkok. Most of products that they sell are less
than 2 kilograms. These are furniture, Kalae, picture frames, wood tags, with good delivery
service and reasonable price. They sell promotion of wood sculpture at Tawai Community is
held every years in April.

As a results the manufacturers and entrepreneurs deliver this products to
customer directly by themselves, using car and selecting wood sculpture from sell representatives
from somewhere else, not only from Tawai Community. They design and develop product styles
by themselves. Normally, they have their best sell in November till April every year. The
important competiter is Harmkaw Community handicraft center. The other factors are taxation
when they have to deliver to other countries and OTOP project makes it difficult to wider

business both inside and outside country.





