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ABSTRACT
TE 166042

This study has two main objectives. The first is to study the marketﬁ factors affecting
local textile buying decision of personnel in Chiangmai government center. The second is to
study consumer’'s problems in making decision to select the local textile buying decision of
personnel in Chiangmai government center.

The questionnaires were used to collect the data from the personnel in Chiangmai
government center. There are 218 participants out of the population of 1,088 selected by cluster
random sampling.

The results of this study showed that most consumers are female who are between 26 —
30 years old, single, with a Bachelor’s Degree, a government officer and who get a salary
between 5,000 — 10,000 baht per month.

Marketing factors affecting local textile buying decision of personnel in Chiangmai
government center, are as follows in sequence range of decision as “high; Price factor, Product
factor, the Channel of distribution factor and Marketing Promotion factor. The other factor is
cultural factor and range of decision as “medium” is Social factor.

For the local textile buying decision showed that the consumers spend 101 — 200 bath
each time, no specific time to buy, and the reason to purchase is to make use of personal.

The basic problems of local textile buying decision are the product’s problem, price’s

problem and the channel of distribution’s problem and they range them as “high”.

The results of hypothesis testing showed that different gender affecting local textile
buying decision in the price factor and the channel of distribution factor were different. And the

different income affecting local textile buying decision in the cultural were different.





