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ABSTRACT
TE 166344

This research aims at studying: 1) The marketing mix of gems and jewelry export
business in Chiang Mai province and 2) The problem and threat of using the marketing mix of
gems and jewelry export business in Chiang Mai province. The data was collected by using
questionnaires to question 11 gems and jewelry export business entrepreneurs in Chiang Mai
that have recorded at northern export promotion center. The results of the study are as the
followings: Most of them are company limited, term of export goods is over 15 years, most of the
export market is Asia, percentage of exportation to total sales is over 80%, the increasing of
export is averagely 27.10% from the last year and it is expected that export rate will increase
3-5%. this year, mainly to wholesaler.

The marketing mix of gems and jewelry export business is as follows: The product, most
of them exported gems and jewelry categorized as silver ring and necklace, no criterion for
grading gems and jewelry. There were differentiated from competitor by quality, mainly
concerned about the qualities of products and not have brand name in exporting, brand name
should be use exporter’s brand name that make the confidence in standard of products. Regarding
to the packaging, it should show brand name and the detail about product. According to the
pricing, it was setting up by cost of produce, objective pricing were achievement of returns. The
pricing policy used were sale price = cost + exported operation + profit. The export currency used
exporter currency since the condition of inco term were “F.0.B.” methods. Concerning the place,
it was found that most of them used a primary data research for export market, which mainly
concerned about export market in “Market Size” which is not considerate channels, no direct

foreign shop, no middleman and employed web site to distribute the products. For the promotion,

the direct marketing was used to introduce products, set the marketing promotion budget,
advertising on website, volume discount and condition of payment, give reward for sale person,
used web site in public relations, and have customer relationship management by E-mail and
telephone to contact customers.

For the problem and threat of using the marketing mix of gems and jewelry in each side,

it was found marketing promotion and product as “Low” place and price as “Medium”.



