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ABSTRACT
TE 166351

This research was conducted in order to study 1) individual and socio-economic
characteristics of members of Luang Nua Farmers’ Homemaker group for home weaving in
Doisaket district. Chiang Mai: 2) their opinions on occupation promotion roles of Tambon Luang
Nua Administration Organization (TAO), Chiang Mai, and 3) TAO’s problems and obstacles in
occupation promotion. The data were collected from 71 members using the interview schedules
and analyzed by the SPSS for Windows.

[t was found that most of the respondents were female (94.37%), with male
members participating as shareholders. They were 23-52 years old and their average age was 47
years. The majority were mainly engaged in trading and private business. Their monthly income
ranged from 500 to 9,000 baht. an average monthly income being 3.024 baht.

All respondents were members of the home weaving and dressmaking group with
the longest period of membership of 3 years. None of them had previous experience in weaving
and dressmaking.

The respondents had a moderate level of overall opinion on TAO’s occupation
promotion roles (mean score 2.72). The roles in promoting home weaving from the highest to the
lowest scores were: selecting and utilizing the group’s products (mean score 2.83). transfering of
knowledge and tcchniques in  weaving and dressmaking (mean score 2.80), solving the
group’s  problems (mean score 2.77). giving advice to the group (mean score 2.76), providing
mformation about  weaving  dressmaking, and marketing (mean score 2.68). and budget

allocation for occupation promotion (mean score 2.51).

To promote this occupation, the respondents viewed that TAO should provide more
knowledge and techniques of weaving and dressmaking by conducting training and visiting the
group more frequently, instead of 1-2 times per year. The respondents’ problems were that the
budget allocated to the group was insufficient for them to buy weaving and dressmaking materials
in bulk; the TAO had no regulations to act upon the members non-participating in group meetings,
leading to a lack of knowledge in issues discussed or recommended by TAO; and the information

about weaving and dressmaking was not yet extensively publicized.



