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ABSTRACT
TE157253

The main objectives of this research were to study: (1) the general social and
economics attributes of clients of the Bank for Agriculture and Agricultural Cooperative at
Maetang Branch in Chiang Mai Province; (2) the factors affecting success of the Farmers Debt
Restructuring Project; and (3) the problems and suggestions for solving these problems iu relation
to the implenicniation of the Project. The success of the project was determined by capacity more
than fifty percent or half of due-pay loans. The source of data were selected by a stratified
sampling method that divided the data into two groups and then by a simple random sampling
method. There were 87 farmers for success groups and 118 farmers for non-success gioups
(Total of 205).

Data were collected and then analyzed by using the statistics Software Packaged
Progran: for the Social Sciences {SPSS foer windows). Analysis of data included descriptive
statistics and the logistic regression model in order to determine the correlation of the various
factors affecting success of the Farmers Debt Restructuring Project and the amount of the
parameter factors by a Maximum Likelihood Method.

The result of the study are summarized as follows: (1) the positive factors were
non-agricultural income, the participation of making plans, the working with by plan and the
joined activity with customer groups; and (2) the negative factors were interest, sex and
occupation. Particularly, males and jobs related to plant production strongly affected the success
of the project more than any other variables.

The most significant factors were classified as social factors (nominal factors)
indicating that the success of the project or capacity of customers BAAC was not mainly
dependent on the production of farmers.

The farmers of the project thought that the time repayment (95.61 percent of the
debt be paid by 20 years) was suitable. The most satisfactory part of the project was an extension
of the repayment. The project could be improved by reducing interest rate (79.02), adding new
loans (60.98), and others (30.77) were such as development of occupation, organization for the

market of agricultural products, and guaranteeing the prices of the agricultural products.



