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ABSTRACT TE 166360

The objectives of this research were 1) to study factors affecting to the decision
making of fire insurance offered by Tanakul Broker Co., Ltd.; and 2) to study the problems and
suggestions of the fire insurance selection by Tanakul Broker Co., Ltd. The researcher collected
questionnaires from 262 customers of Tanakul Broker Co., Ltd.

The results were as follows: most of people who answered the questionnaire had
their own real estates that were insured against the fire such as a building, a townhouse or a hotel
and had a period of residence around 3 to 4 years. Their average incomes per month were 20.001
- 30,000 baths. Furthermore, they had to pay for the installment of automobiles.

Factors affecting the decision making of fire insurance were services, locations.
promotion. and personnel factors. The service marketing and economic factors affected the
decision making at the middle level.

It was found that the problems by Tanakul Broker Co., Ltd. were services.
locations. personnel and service marketing which affected the decision at a middle level.
Moreover, a promotion factor such as advertising and broadcasting to a radio or television
affected the decision were at a high level.

Additional recommendation indicated the company should renew the old policy
by the following year. The company’s staff should contact the customers consistently and should
keep promoting the company to other customers.

The results of the hypothesis which showed that services, place. promotion.
personnel, and service marketing factors affected the decision making at the middle level did not

support the hypothesis.



