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ABSTRACT

TE166514

This research was conducted to study the university students’ awareness of
public relations efforts regarding copyrighted material in Chiang Mai province: a case study of
compact disc as well as other factors which helped awareness in individuals, in getting
information and knowledge about the public relations efforts regarding copyrighted material.

The participants of this study were sampled from undergraduate students from
freshmen to seniors who were in the academic year of 2004 from seven universities in Chiang
Mai province. The questionnaires were used as a tool for data. collection. Then they were further
analyzed by using statistical package for the social science, SPSS/PC". Statistics used were
percentage, mean and standard deviation. The results of the study were as follows:

Majority of the students around 70% had income of not more than 5,000 baht per
month, had the ability to purchase the songs and movies compact disc not exceeded 500 baht per
month, approximately 1-2 disc per mouth. Around 80% of the students bought the copyrighted
ones. In addition, the study also showed that 2 out of 3 students purchased non-copyrighted disc.

When asked about getting the information on campaign against goods which
were not copyrighted, majority of students around 90% said that they obtained the news from
radio and television. More than 70% of the respondents specified that they learned from
newspapers, internet, and advertisements in the movie theaters. More than half of the students
leamed about it from posters, brochures, periodicals, and magazines.

The result also showed that more than 50% of the respondents did not receive
information from personnel media such as officials in charge, news on exhibition for promotion

and distribution, and workshop and training.
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With regards to the knowledge of public relations for copyrighted material, the
study found that more than 90% of the students had high level of knowledge of the issue.

When the respondents were asked about the awareness of the public relations of
the copyrighted material, they had high level of awareness.

Suggestions for the problems are that there should be a law which strictly
enforced those who are charged with infringement. The students themselves could help by not
being the consumers, the suppliers, and not supporting the uncopyrighted goods as well as
persuading and suggesting friends or acquaintances to buy only copyrighted merchandise.
In addition, there should be more campaigns in protesting against uncopyrighted products which
will result in good understanding, good awareness and instill people to use only copyrighted
merchandise. The copyrighted goods’ prices should be reduced with the sale promotion, and the
improved quality goods. Moreover, people should be on the look out and report the ones who
violate the laws. Finally, the government should directly involve by suppressing all the plants

which produce the uncopyrighted products.





