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ABSTRACT
66516

The purposes of this research were to study detﬁographics, incgdmgg]g-enders, 3.ges,
incomes and educational levels of Dontree Season’s audiences in Chiang Mai municipality, study
the program’s listening behaviors of audiences in Chiang Mai municipality, study audiences’
attitudes towards the program and study the relationship among demographics, listening
behaviors and attitudes of audiences in Chiang Mai municipality.

The samples of this research were 400 audiences in municipal area of Chiang Mai chosen
by simple random sampling. The data had been collected from December 2004 to January 2005
through questionnaires. The data were statistically analyzed by using mean, percentage, Chi-
square, t-test and One-way ANOVA.

The results showed that the samples were more men than women and more than 80
percent of them were less than 41 years old. Their educational levels were ranged from vocational
qualifications, higher vocational qualifications, diploma and bachelor’s degree. Most of them
were students and their incomes were less than 10,001 baht. Two thirds of the samples
unintentionally found the program Dontree Season on the radio’s frequency. The majority of them
listened to the program from home. The program was most listened through Naval Radio
Program 88.0 MHz. from Mondays through Fridays while it was listened through Community
Radio Program for Chiang Mai Juveniles at 98.75 MHz. during weekends and from Mondays
through Sundays. For the samples’ listening frequency, they approximately listened to the
program 3-4 days a week and it took around 1-2 hours a day. The most preferable time for
listening was when there were most songs. It was found that the samples’ listening behaviors
were moderate. For the samples’ attitudes toward the program, it showed that they were quite

good, both in general and all specific components of the program. They had good attitudes toward
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songs played in the program, its jingle song and extra activity organization. For the attitudes
toward the disc jockeys and games in the program, they were in a moderate level.

For the relationship between demographics and listening behaviors, the result stated that
the samples’ educational levels and incomes were related to the frequency of listening. Ages,
occupations and incomes were also related to the length of listening time. Moreover, ages and
occupations were also related to their listening behaviors.

For the relationship between demographics and audiences’ attitudes, it was found that
differences in genders made differences in attitudes, so did differences in ages. In thxs case,
female samples tended to have more positive attitudes toward the program than male had. Also,
the under 41-year old samples have more positive attitudes toward the program and disc Jjockeys
than the older ones. Likewise, differences in occupations also affected the statistics.

For the relationship between audiences’ behaviors and their attitudes, the result showed
that differences in listening frequency affected the general attitudes toward the program, songs
and disc jockeys, so did differences in periods of listening. The samples who listened to the
program 3-4 days a week had more positive attitudes toward its overall picture, songs and disc
Jockeys than the ones who listened to the program only 1;2 days and 5-6 days a week. And the
samples who listened to the program 3-4 hours a day had more positive attitudes toward it than
the ones who spent less than 3 hours a day. Differences in listening behaviors affected differences
in attitudes toward games in the program. Differences in listening behaviors also made
differences in attitudes toward disc jockeys and games. The samples who spent little and
moderate time on listening had more positive attitudes toward disc Jjockeys and games than the

ones who spent more time on jt.





