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ABSTRACT

TE166512

This study aimed to survey the image and expectation of the audience towards
the ITV station concerning the organization, administrator, staff, reporters and changing of
the program. Six hundred and fifty people, aged 15-60, from 13 provinces around Thailand were
randomly asked to fill out the questionnaire. The data were processed and analyzed using
the statistical package for the social science, SPSS/PC". It was found that the majority of
the respondents were female, aged 20 — 30, being single, working at private companies with
average income of 10,000 — 20,000 baht with college education. All of them had watched the ITV
program prior to the change. However, the audience number slightly decreased after the program
change in April, 2004. The majority of the respondents heard of it and paid moderate attention
to the change in which more entertainment was added. The most favorite program after change
was the news, followed by variety shows, game shows and documentary, respectively. For
the ITV image, the majority of the respondents thought of it in a positive way both before and
after the change. However, the image of administrator, stock holders and effectiveness in
planning was moderately satisfied. Among the respondents, 53.5% agreed with the change while
46.5% did not.

The result of hypothesis testing showed that all gender, age, status, educational
background, 6(£éupation and income variables affected respondents preference in watching each
program, which did not follow Hypothesis 1. Likewise, the preference of program also differed
according to population characteristics, which did not follow Hypothesis 2. However,
Hypothesis 3 was supported in that the population characteristic, except for gender, was a
preference determinant of all programs. For the ITV image, Hypothesis 4 was rejected for
people’s attitude toward [TV because it was totally different after the change in all aspect, except
for being helpful to the public. For respondents’ expectation, they would like the [TV station

to present only the news with regular improvement and modern technology added to be able
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to link with international news network. The administrator and stock holders should be people
with open — mindedness and wide vision. Staff and reporters should keep improving themselves
in order to be useful and helpful to the society. While some respondents agreed with the program
change, some would like the ITV station to keep the audience of the old time who would enjoy
news and content consumption. After all, if the ITV station could adjust the programs to meet

the preference of each target group, it could keep both new and old audience.



