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ABSTRACT
170346

The objective of the independent study was to study the factors on choosing Dormitory in
Suthep District, Muang Chiang Mai. The data were collected from questionnaires distributed to a
sample group of 321 users in Suthep District area. The data were then statistically analyzed by the
ready-made program, using frequency, percentage and mean.

It was found from the study that the customers who rented resident in Suthep District,
Muang Chiang Mai were female over 20 years old. They were from the middle part of Thailand
and studying in bachelor degree. They had the allowance of 5,001-10,000 baht per month.

It was found that the mixed marketing service factors which affected the customer’s
decision for renting the dormitory at the high percentage were product, price, place, personnels,
servicing process, and the factor of constructing and the physical presentation. The marketing
promotion affected the customer’s decision at medium level.

Priorities which affected the decision making of the customers which most of them were
ranked as follow : room-cleaning service, laundry, food, twin-beds room with one washroom and
one multipurpose function-room, frequency for payment is once a month, the rate or renting are
ranging from 2,501-3,000 baht per month. The necessary furniture includes a bed, a fan, a
wardrobe and a dresser.

Most of them preferred advance payment of one month with metering water and electric

bills separated.



