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ABSTRACT
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The objectives of this research were to study 1) features of computer service shops’
customers in Chiang Mai municipality, 2) factors affecting their decision making on computer
service shops in the Chiang Mai municipality, and 3) their problems and demand.

The data was collected by means of questionnaires from 354 samples of customers,
selected by the accidental sampling method, of 141 computer service shops in Chiang Mai
municipality, and analyzed by the SPSS.

The results of this study showed that most computer users were males, 15-19 years
old, and studying in a senior high school or a vocational college. Most of them used computers
for over 3 years at computer service shops during 04.01-08.00 p.m. and spent about 2-3 hours at
a time, 1 to 2 times per week. They preferred using internet for their recreation and
entertainment.

The factors affecting their decision making on using services of computer shops at a
high level were personal factors and channel of distribution factors, and those at a moderate level
were service factors, marketing promotion factors and price factors.

The users’ problems were services i.e.limited number of computers, price i.e.
different rates of services per hour, place i.e. noisiness, and marketing promotion i.e. non-
availability of information.

The demand of the users included devices i.e. a higher speed of internet connecting,
price i.c. lower service rate per hour, place i.e. pleasant atmosphere of service shops, and

continuous marketing promotion.



