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ABSTRACT
170359

This study has two main objectives. The first is to study the service marketing
factors affecting decision making for buying non-profit assets of the Government Housing Bank,
Chiang Mai branch. The second is to study customers’ problems in making decision to buy non-
profit assets from the Government Housing Bank, Chiang Mai branch.

The questionnaires were collected from 85 customers who bought non-profit assets
from the Government Housing Bank. Chiang Mai branch from January to June, 2004.

The results of this study showed that 43 customers were male and 42 were female
whose ages were ranging from 31-40 years old, single, graduated at least with a Bachelor’s
Degree. Most of them were government officers who eamned less than 10,000 baht per month.

Factors affecting decision making at high level were price. place, process,
physical, and product. The promotion factor, on the other hand, was considered at the medium
level.

Problems affecting decision making to buy non—profit assets were conditions of
buildings before the renovation. The bank’s assessments were higher than the actual price. There
were (oo few branches of the bank which resulted in a difficulty and some inconvenience for
customers. No officer took carc customers when visiting sites. The bank had no counter assigned
for this specific purposc, and it took a long time for the bank approval.

Tt is suggested that the bank approval processes should be shortened. Meanwhile,

the bank should increase the credit line for renovation and update their database regularly.



