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ABSTRACT
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This research was conducted to find out 1) BAAC saving cooperative members’
opinion on premium saving bonds sales of the cooperative, and 2) correlation between the
members' individual, economic and social factors as well as marketing mix and purchasing
demand for the premium savings bonds.

The data was collected by means of questionnaires from 154 BAAC saving
cooperative members, 84 at regional and 70 at national levels. The error of the sample survey was
setat 0.10. The collected data was analyzed with the use of the SPSS.

The results revealed that 50.6% of the respondents were females, 63% were 36-
45 years old, 76% held a bachelor degree, 74.7% were married, 57.1% had 3-4 family menibers,
29.2% have been cooperative members for a period of 11-15 years. In terms of income, 28.6%
of the respondents earned 10,000-20,000 baht a month, 53.2% had household income of over -
40,000 baht a month, 33.1% had household expenses of 20,000 — 30,000 baht, and 51.1% had
savings at other banks and financial institutions.

The survey also showed that 108 respondents (70.1%) had purchasing demand
for the premium savings bonds while 46 of them (29.9%) had no purchasing demand. Purchasing
demands of the regional and metropolitan members were significantly different, at 0.05 when XZ
was 4.638 and Sig. was 0.031. The amount of the premium savings bonds valuing 300 baht and
500 baht purchased by the regional and metropolitan members were non- significantly different,
at 0.05.

With the use of the Chi — Square Test, age, membership period, and total

household income were found to be correlated with the members’ purchasing demands for saving
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bonds valuing 500 baht. Costs, products, distribution channels and sales promotion were
correlated with purchasing demands for the premium savings bonds at the statistical significance
of 0.05 when the r are 0.257, 0.469, 0.345 and 0.247 and Sig. are 0.001, 0.000, 0.000 and 0.002
respectively. Distribution channels were found to be correlated with the members’ demands for
the premium savings bonds valuing 300 and 500 baht.

The following récommendations were made by the respondents. Prices of
premium savings bonds should be more varied, the wining prize should be higher and the bonds
design should be trendier and represent the bank itself. The cooperative should arrange the bonds’
design competition to sort out up-to-the-minute design and study the trend of design from other
popular monthly bonds. "The bonds should be distributed to all branches of the bank, credit
unions, via internet and sﬁops should be established at department stores to provide direct sales to
the buyers. Reservation for the bonds should be available. For sales promotion, souvenirs should
be offered, special prizes should be given to those reserving the bonds and a special promotion of
buy 10 get 1 free should be launched. A fixed rate of interest should be set in case of refund on

expired bonds and the sales target should be set for distributors.



