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The objectives of this research were, firstly, to overview presented news of the European Football
League of 2007 and, meanwhile, the anti-gambling campaign on the European Football League of 2007,
Secondly, it focused on the study of the Media exposure on the anti-gambling news in relations with the
attitudes of university students in Bangkok towards Football gambling. To collect data/information, it was
required to conduct a survey research with questionnaire together with interview with some particular experts
on Anti-Football Gambling. The sampling was done with 400 university students, The interview method was
done through purposive sampling and the data would be, then, processed and evaluated by SPSS software
system. The statistics for data analysis are shown in percentage and average measurement (mean) to
specify the population and it characteristics. For hypotheses testing, the Pearson Product Moment
Correlation Coefficient is a statistic being used for this analysis in order to find the correlation between Media
exposure on anti-gambling football issues and the attitudes towards football gambling.

The results of the research were as follows:

The role of Thai media's providing football news have proliferated and transformed more in
comparison to the past, which presented only the score results of matches to nowadays that are extremely
analytical and every game is scrutinized properly. This information can be used for football gambling
because of the analytical nature of the information presented. The availability of these news are
extravagantly higher than before because of the news agencies that are aware of the demands of viewers,
as well as beneficial to their businesses. As for the anti-football gambling news, activities and news have
been supported to reduce this problem but are not presented to the people very seriously and are only
available during big football events. The method of presenting this form of news is by using persuasive
phrases and words, instead of in-depth information.

The hypothesis testing of the study was as follows:

Media exposure of anti football gambling news from the radio, television, newspaper, magazine,
and internet have correlations with attitudes of anti- football gambling which is similar to the hypothesis but
there are negative correlations as well. This means if the university students perceived anti football gambling
news excessively, their attitudes of anti- football gambling would decrease. However, this correlation is

regarded to be very fow.





