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This study is a survey research. The purposes of this research are to explore
communication patterns and behaviors in romantic relationship and to investigate its
impacts on organizational communication at the interpersonal, group, and organizational
levels in Thai workplace. Using in-depth interview and questionnaire techniques, the
researcher collected qualitative data from a group of 24 samples and collected
quantitative data from 192 questionnaires. Samples of the study are
boyfriends/girlfriends and couples who worked together in the same organization. The
samples also included their coworkers, subordinates and supervisors.

Results of the study show that girlfriends/boyfriends and couples who work in the
same organization mostly use direct and face-to-face communication styles. At the
interpersonal level, romantic relationship helps strengthen more convenient, informal,
and two-way communication in work relationships. At the group level, romantic
relationship encourages more open, candid, and rapid communication exchange in
workgroups. At the organizational level, romantic relationship promotes effective
communication management, creates informal communication network, and supports

decisions to participate in organizational activities.





