187256

ial ~ 4

Hanaing1as un1Ingiagutiaa TRUWUS /4

mydAnmaudesmsvesgnmau Ineilfusmsmdahludaniagiie
(THE STUDY ON THE DEMAND OF THAI CUSTOMERS OF DAY SPAS IN PHUKET)

WifnA ma1ne lwena 4636195 SHSM/M
#91.1).(TIANITNIAT D)

a a o Ja a PR
ﬂﬂlﬁﬂiillﬂWiﬂ?UﬂM]ﬂUW‘NWUﬁ . q’i’?ﬁ’i AINU, NALU.(INA l.’Llla?JV]NﬂTiﬁﬂ‘Hﬂ,

WTIN DUWTU. 7.9, (WarnB1), 81564 A5EW4I, D.Sc (Health Policy and Management)

¥ T
UNAaY®
Ao o Ao s A R Y ™ = Y a Y]
Myvenistininglsyasaiednmianyaziall woAnssumslFusmsuazanudesmsves
¥ Hq 9 a P o o g g =2 -t -t ' 9
andmau lnonlduimswigihludwdagne  WumsAnsulSouiisuanusanaisvesnnudesns
o o o Y a 4
amudnuza lduazwganssumslduimsvesgninuing  vaznagnimsaamavesdilsyneumasmd
[ W o =~ aw a 4
ahludanSagina WumsiduFanssann a g lanaimiia (Cross-sectional descriptive study) 1av
1Y Aq ¥ a s v w < o 'z s
msaeunwgnmau Inenlsusmaadmhlusamiagnasiu 335 au sezdunwaidisznoumsind
a @ < [ r'd v 1 4 ] [ 1 '
ahludamdagiasay 16 au msdunamsainuuiidausn o mdath 3 uds vaglilidmsw wwd
a1 18 1 5219 1-31 TUNAY 2549 59052021301 1 1AoU
=< W P Aq ¥ a s v o 3 g a |
panmsanuagl idgaminuneilduimsadaah lusaw Sagimilumendgs 63.0% winnd
mAr 37.0% aaulnajegludsihiau (e1g 20-39 7 75.8%) szaumsAnIlTy e 49.2% B1Fw

a 1

@ o (; ' Y a L4 q
gsnvaIudImiesasy 42.7% 5101dd N1 20,000 1M 53.2% lFuTmswdaluieaanmnienn
A 9 - k3 ' A Ll L 9 o At @ ~
Mg 89.9% A0INMITUTMIBUANNTOUMNATIUIANTONTAINUAA NS doanmisiadahinlanyuzFo
| a a ' o o { 7 i
NUBITTTUMANANIIMIHTIeAIMs desmuadaiinazern nazynanmeda Nt luauves

] [ o Y. o 9 o 1 W 1
AUPIDENIR WA sEduMIAnY uavszduneldinai i szauanudeamuIad Iuuanam et L e d14i]
@ o a aa 1 9 v a E% ' as 1Y =1
Voddmnada umesodeamsuaue Insnnniumana glszneumsmdahlusmiaging

s o 4 Y A a o
T¥nagnineamsaaaduraInna oo dupININABINTVBIGNA BINHIHUAHAASLIIIAZI 1NN

o ' Y A, Al b Y Yo ¢ o o d o w s

sEAuAnguanm eniiaidaragnAndinaie  wdathludwmiagnamdalszavilymeasd

Vv a 4 ' Y kY ' ] 1 u

anas gUmudwAn Veunauyaaing flszneumamdmhudiymlasmgndngulnig wuaulne
Y a o -~ d'd' 4' A a A
nlFusms uazaee lilhigsivimouileaniegsnadu

=2 -dydﬂ/ ] 9/ 4 @ o o Pt v
pamsAnmiiideuonuzd  filsznoumaadmhludsniagianisfneinnuneinsves
o kY 9 a  w Yay 1 s
anfdwazannagnimsaaialideandass nagassmaamuunlymaeg  MafInIsnIUguARHuID

¥

fl
[¢ a a o i 1 [ a e
Ifilszant o aomfumsanuinasiidiusroiaumaainsvesgsnamdai

o o w v Y o [ o ]
Mdifn: anudesmsgniinu Inenadal s iagine

253 ¥




187256

TUNAINGIY Y1 Inrimut /

THE STUDY ON THE DEMAND OF THAI CUSTOMERS OF DAY SPAS IN
PHUKET

PORNSAK LAOKIJPAISAL 4636195 SHSM/M
M.A. (SPORT MANAGEMENT)

THESIS ADVISORS: SURARSEE CHINGTIN, M.Ed. (TECHNOLOGY
OF EDUCA TION), PRAM INPROM, Ph.D.Ed. (PHYSICAL EDUCATION),
ARAYAN TRA-NGARN, D.Sc. (HEALTH POLICY AND MANAGEMENT)

ABSTRACT

The purpose of this cross-sectional descriptive study was to study the
demographic characteristics, spa-going behaviors of Thai customers of day spas in
Phuket; the native of service sought by them and the marketing strategies of day spas
entrepreneurs in Phuket. Data was collected by self-administrated questionnaires 335
Thai customers, participant observation in 3 day spas, by non-participant observation
in 18 day spas and by interviewing with 16 day spas entrepreneurs or managers in
Phuket during March 2006.

Results revealed that the Thai customers in day spas in Phuket were woman
63.0% more than man 37.0% Most of them were in young generation (20-39 years old
75.8%), bachelor degree 49.3%, self employed in business or professional career
42.7%, low or middle income (less than 10,000-20,000 Baht, 53.2%), permanent
residence in Phuket 64.8% and going to day spa for relief the stress 89.9%. They
demanded steam and sauna rather than massage or body treatment; a natural rather
than luxury atmosphere; cleanliness and spa staffs who know their job well. The
gender, educational and income status correlated with their demand. Thus, men
demanded Thai massage rather than women. The study found that day spa
entrepreneurs in Phuket tried to design the marketing strategies to fulfill the Thai
customer demands; such as products segmentations, discriminatory pricing, and
location selection. The day spas in Phuket were facing declined demand, over supply,
shortage manpower. They try to solve problem by reducing cost; by increasing the
new customers, especially Thai and by diversification their business.

These findings suggest that day spa entrepreneurs in Phuket should study the
Thai customer demand more, and design the marketing strategies suitably. They
should unite to be a stronger benefit group to solve their problems. The government
should have law enforcement strictly. The education academics in Phuket should have
their role to develop spa manpower.
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