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Abstract

This study explores the concept of tourism destination image of Historic
Town of Sukhothai and Associated Historic Towns. The study found that tourists with
different gender, age, education level, profession, monthly income, and marital
status have expressed their opinions on awareness, cognitive image, affective image,
perceived value, and satisfaction differently with statistical significance at 0.05 level.
Furthermore, it is found that cognitive image and affective image of destination are
positively related with tourism behavior intention with statistical significance at 0.05
level. Additionally, it is revealed that perceived value and satisfaction are related to
tourism behavior with statistical significance at 0.05 level.
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