UNAINNGTY U Inedouiaa Ineniinug /4

172327

FwmsuazeTaumslumsduasumsveadisudaiinafivsinguuduledmsveuivauvalszmeing
(VERBAL AND NON-VERBAL FOR PROMOTING ECOTOURISM ON WEBSITE TOURISM
AUTHORITY OF THAILAND)

5171 Waandy 4637042 LCCDM
o 4 é o
AR, (MBULASINNUTTTUINDINTADAITUATAITHMUT)

- L4 9 [ 9 ) 4 o o
AULATTUMIAAINGITINUT : A2ans Ayaiant, MLA., sagns Y51dns, Ara., qnns gasuSey, Ae.

[ A ]

unnaeye
aw dyﬂ 4 o 1Y ] a v P a o ] o 4
JTUIVYUL ‘Hﬂ'ﬁﬁﬂH1!?0\3']“'Nﬁ'ﬁllﬁza1?““171“ﬂ17ﬂ\11ﬂ5ﬂﬂ15°ﬂ0QWIU'Jl‘lNul')ﬂN'lul'Jle‘lfﬂ

' 4 ' . o A 1Y o ]
mavipaoauralszmeIng (http://www tat or. thithai) i iagalszasAiefinyisumsuaze Souasivents

ad o A

YoufvuFaing tazunumvsamisaananlumsduasumsneaiivudaiing dmfuitdwiumsiam
a 14 J Y 1 4 v ] 4 a a o a
wldmsdinnsans nquaiediifnuife Yeyavasmsveuiivndationen s wynan fe fenssy
] =§ 0 [ - v 4' 14 ] 4' ::' ° o I4
voufiod mamauazudszmdl Y1veudion vieafienird uazmeamavuiiey Mluaueuudiylednis
v a' 1 ] o : & o -3 o
veunwadszmalng Jusendetui 1-31 unsny w.e. 2548 BmiudaiwamsAnuuinsiey lay

WrRafeatunszuumsders Tduinle msdsznduius msveafisudaiing uasinnewion

' d & ' { & a Py
wamsfAnumuT Ussiuionmadunaneafiousailon Uszneudis msiideyailiosdu
P o ] - a a a ot =) P} o Qe o el o 1 ]
MuafumIneaivaFiion mydrdungmsal luefanTondngumalszifmaaiineafunisveaiion
waiing  mnduauedss lenidwumsvsaendaiinauninveaiion  uazmiliduunimieuana
Y v w a 1Y 1 P a a Voo v P A a d [ d’ ' 4 a0 (] a
devsruinefumsveaieuFainauminveaiion diednsizinuindevwnazdszauliduduasy

MInouRe TN uaziinnuasandoadunannisvosmsneaisutinaludnyasiuanaiu

9o 9/ 1 v o a a ar A & z P
M3 ¥ unmludeyasasmsveanengaiinawulu 2 dovae Ao 1) Jaunnlumsdsie
1 M A - ° o ar ° -
foyavnms i msldunazunnd Somne nSed Mdudandestes SudasnmaFyyu sz Ton
1 a o ar a’ v ] o 10 ]
vend tazylsz Toaludediam uaz 2) Sounwludiomdoyadnms wu mslddmSenguauiiudou
4 o o v . o A S v 1o
yofomiuany  masswuwidonsuludnsuzmsaunn  fduiednumSenhniminlduddh
-} 4 o o @ o o =t = 4 1 vV e b4
wiongui1  Midudandeares  wazdwlFoudvunansnmwnl  daumslfeounwuiiunisldam
Usznevdoyarniars Wun msldmmanuiivewufivs amfwnssumsvieuiisy wazmwmeania au
a yy a ' v o 1 - o § @
tszmdl uagAudiuidlon vinnisdiingied wudh msldfaunnildnlumseudssmuiionmddasey

; o o 4 o 1 { - -~
Ju wazeSummildnyazunilsensnaoandoandnnsveanisneansuTaTan

° @ o o 3 d' a a d < ] P ]
it W IUAT/ BIVUATT/ MTNOAUNYAFIUNIA/ l’J'lJ1°WIﬂﬁVIE)»Il‘V]U’Jll"Q‘]Ji%l'VIﬂ.l’VIU

220 ¥111. ISBN 974-04-6690-7




Taudininnds uvrinndsuiina ngriinug /9

172327

VERBAL AND NON-VERBAL FOR PROMOTING ECOTOURISM ON
WEBSITE TOURISM AUTHORITY OF THAILAND.

SUTHASINEE POUNGPLUB 4637042 LCCD/M

M.A. (LANGUAGE AND CULTURE FOR COMMUNICATION AND
DEVELOPMENT)

THESIS ADVISORS : DUANGPORN KAMNOONWATANA, MA,,
YONGYUT BURASITH, M.A., SUPAPORN RUDICHAMROEN, M.A.

ABSTRACT

This research was a study of verbal and non-verbal language and content for
promoting ecotourism on the website of the Tourism Authority of Thailand
(www.tat.or.th/thai). The aim was to study verbal and non-verbal ecotourism
information and the role of messages in promoting ecotourism. As for the research
methodology, this research was content analysis based ecotourism information from
filve menus : Activities, Festivals and Holidays, News, Travel Tips, and Coming
Attractions between January 1-31, 2005 on the website of the Tourism Authority of
Thailand. Moreover, persuasive communication, public relations, ecotourism, and
tourism theories were also analyzed.

The results showed that ecotourism content issues consisted of giving primary
ecotourism information, reference to past events or ecotourism historical evidence,
presentations on the advantages of ecotourism for tourists, and giving tourists
suggestions or regulations regarding ecotourism. When the results on the theories
were analyzed, it was found that in each there were parts promoting ecotourism which
agreed with ecotourism principles in different ways.

The use of verbal language in ecotourism information had two characteristics :
1) verbal in naming information topics, such as the use of nouns and noun phrases,
specific names, verb phrases, rhyme and alliteration, invitation and request words,
statements, and question sentences, and 2) verbal content, such as the use of intense
words or phrases to emphasize content, pronouns of address in conversational aspect,
repetition of words, rhyme and alliteration, and figurative language. As for non-verbal
language, pictures inserted into the content, such as ecotourism attraction pictures,
ecotourism activities pictures, and festival, tradition, and local products pictures were
used. When they were analyzed, it was found that verbal language helped to raise and
make clear content issues, and non-verbal language had some aspects which agreed
with ecotourism principles.
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